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xxiv ¢ Introduction

polished than changed. All of the dollar amounts, unless otherwise
noted, have been adjusted to 2008 equivalents. Statistics have either
been updated or eliminated. Many stories are classic and have been
retained. Some were outdated and either eliminated or replaced with
a more up-to-date example. A few new stories have been added.

Monique Tilford has lived and taught the program for years and has .

been so integral to this update that I consider her a coauthor and 11sted
her as such.

T hope old and new readers alike will profit from this update. I hope

millions more will berieﬁt from this practical approach to money. I
hope this for you. And I hope this for all of us, for the return to finan-

cial sanity so needed i in our world. o !

PROLOGUE

/\/\ANAGING YOUR UFE
AS AN INTEGRATED WHOLE

Many books on money are available today. Books on the philosophy. .

of money. Books on the psychology of money. Books on home: ac-
counting and budgeting. Books on how to earn money. Books on how
to save money. Books on how to invest the money you’ ve earned and
saved Books on how your spending affects the environment. Books
on how to get rich. Books on how to filé for bankruptcy Books on
how to retire. ‘

What these books have in common is-that they assume that your fi-
nancial life functions separately from the rest of your life. This book is
about putting it all back together. It is about integration, a “whole sys-
tems” approach to Tife. It will take you back to basics—the basics of
making your spending (and hopefully your saving) of money into a
clear mirror of your life values and purpose. It is about the most basic
of freedoms—the freedom to think for yourself.

The purpose of this book is to transform your relationship with
money. That relationship encompasses more than just your earning,
spending, debts and savings; it also includes the time these functions

-take in your life. In addition, your relationship with money is reflected

in the sense of satisfaction and fulfillment that you get from your con-
nection to your family, your community and the planet.

To transform something is to change in a fundamental way its na-
ture or function. Once you have changed the nature and function of

'your interaction with money, through following the steps in this book,

your relationship with money will be transformed—you will reach
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new levels of comfort, competence and consciousness around money.

And that’s only the beginning of what's possible—once you start fol-
lowing thlS new road map for money

THE OLD ROAD MAP

Imagine trying to find your way around a strange city—but where
your road map shows a zoo you find a shopping mall, and where it in-
dicates a route to the beach 'you find that it dead-ends at a train sta-
tion. After a few such experiences, you may question the usefulness of

the map—and then exarnine it and to your dlsrnay discover that it was

drawn in 1890: If you want to get to where you want to'go, you’d bet-
ter get a new road map!

Now, just as you can’t navigate well VVlth such an outdated map,
neither can you successfully find your way through today’s money maze
with a financial road map charted during the latter part of the nine-
teenth century as the Industrial Revolution was gaining momentum.

The Industrial Revolution was successful to the degree that it pro-
. vided the material goods that wereseen as necessary at the time. Like
all revolutions, this one promised a.better life for all Americans. And it

~delivered—but only as long as people really needed more material
possessions. The landmarks of the old road map were clear: “nine to
ﬁve tdl you're sixty-five”; trust in the company to take care of you in
your old age; the United States is the world’s greatest economic power
and can do no wrong; we must push for a higher “standard of living”
regardless of moral, ethical, emotional, cultural, spiritual, marital, en-
vironmental and poht1ca1 consequences. '

Around about the mid-twentieth century, though, condmons began
to change. For many people, material possessions went from fulfilling
needs to enhancing comfort to facilitating luxury—and even beyond
to excess. We went from individual national economies to an increas-

ingly global economy. Unlike in the past, problems began to emerge

that could not be solved by providing more material goods. These
problems were not restricted to Western mdustnahzed nations but be-
came global in nature.

The planet itself began showing signs of neanng its capac1ty to han-
~dle the results of our economic growth and consumensm—f—water short-
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ages, topsoil loss, global warming, species extinction, natural resource
degradatlon and depletion, air pollution and trash buildup are all signs
that our survival is in question. According to the Ecological Footprint,

~ humanity’s consumiption of natural resources first exceeded the plan-

et’s stores in 1985, and by early in this century we were consumlng
over 25 percent more than our supply»“Effectively, the Earth’s regen-
erative capacity can no'longer keep up with demand—people are turn-
ing resources into waste faster than nature can turn waste back into
resources.”t ' When we do that personally we can assume that more
work later will pay off the debt. But we don't get more planet later. We
have only one.

In addition, we’ve seen that our dependence on oil can lead to inter-
national conflict. : '

Even though we “won” the Industnal Revolunon the. spoils of war
are looklng mote and more spoiled. This is especially true for us as in-

‘dividuals. The old road map for money has us t;apped in the very ve-

hicle that was supposed to liberate us from toil.

The Not-So-Merry Money-Go-Round

Once upon a time “earning a living” was the means to an end. The
means was “earning”; the end was “living.”

Over time our relationship with money—earning it, spendlng it, in-
vesting it, owing it, protecting it, vvorrymg about 1t—~—-has taken over
the major part of our lives.

Most of us spend much more than 40 hours out of the week’s total
of 168 hours earning money. We must take time to dress for our jobs,
commute to-our jobs, think about our jobs at work and. at home, “de-
compress” from our jobs. We must spend our evenings and weekends
in mindless “escape entertainment” in order to “recreate” from our jobs.

We must occasionally “vacate” our jobs, or spend time at the doctor’s - ‘

office to repair our job-stressed health. We need to plan our "careers,”
attend job seminars-or union meetlngs lobby or picket for our jobs.

We must spend money to maintain our jobs—job costuming, com- .

miuting costs, food bought expensively at the workplace. We must

spend so that our neighborhood, house, car, lifestyle and. even life

mate reflect our “position” in the work world.
. With all that time and money spent on and around our ]obs, isitany
'Wonder that we have come to take our identities from them? When
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The nihe-circle puzzle is a fine exercise in. thinking outside your or-
dinary mental boxes and in discarding assumptions. Most people who
can’t immediately solve it have assumed that they’re not alloyved to go
outside the imaginary box defined by thé nine circles. There is noth-

 ing in the rules that says you can’t extend your lines out to the edges

of the paper—or even beyond. Another common assumption is that
those round things are dots instead of good-sized circles, which have a
top, center and bottom. ‘

Now look. As you can see,’ you can't solve the puzzle by staying in-
side your customary frame of reference. This bock is about learning
how to think in new ways, how to look beyond what you ”know" to
be'true and discover your new road map.for money.

Fmancmlly Independent Thmkmg

One of the keys to creating your new road map is what we call ”FI
(financially independent) thinking.” This is the process of examining
those basic assumptions that you have unconsciously adopted, of eval-
uating your old road map. FI thinking is noticing that you no longer
need to cut off the ends of the ham, that limited frames keep us from
seeing solutions and that ”More Is Better” is no longer the name of the
road to happiness.

FI thinking is about cartography——makmg your own.map, one that
accurately depicts the terrain of your life as it actually is today. This

map will allow'you to choose, your own path through the territory of -

your earning and spendmg—and to mtegrate that path with the rest of
your life.

FI thinking is esséntial for anyone who wants a clear relaxed rela-
tionship with money. Until you can think independently, you can’t be
independent. Until you can deliberately and dispassionately question

your own inner road map for money, you ‘will be stuck in classic finan- -

cial dead ends, such as:

+ Spending more than you earn.

+ Not liking your job, ‘but-not having a way out. Needing two pay-
checks to make ends meet.

+ Just when you get-ends to meet, seemg someone (your boss, the ‘

government) move the other end.
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+ Being so confused by money that'you leave it to the experts, who.
in turn feed on your ignorance.

The Results of FI Thmkmg

FI thinking is about applying consciousness 1o, the flow of money in o
your life. Just reading this book will initiate FI thinking in your life, -

but there is more. Actually doing the simple steps outlined here will
transform your relationship with money. You will go from FI thinking
to FI living.

FI thinking will lead naturally to Financial Intelligence, Financial
Integrlty and Financial Independence.

Fmancnal Intelligence
Financial Intelligence is being able to step back from your assump-
tions and your emotions about money and observe them objectively.

Does money really buy happiness? Does éveryone really “gotta make

a living”? Is money really something to fear or covet, to love or hate?
If I sell the majority of my time for money, will I really be secure?

In order to gain Financial Intelligence you first need to know how
much money you already have earned, what you have to show for it,

" hew much is coming into your life and how much is going out.

But that isn‘t enough. You also néed to know what money really is
and what you are trading for the money in your life.

One tangible outcome of Financial Intelligence is getting out of debt
and having at least six months of basic living expenses in the bank..If
you follow the program presented in this book it will lead inexorably
to Financial Intelhgence ,

Fmanmal Integrity .

.The dictionary defines integrity as “1: an unimpaired condition:

sounDNESs 2: adherence to a code of esp. moral or artistic values: INCOR-
RUPTIBILITY 3: the quahty or state of being complete or undivided:

’ COMPLETENESS

Financial Integnty is achieved by learning the true impact of your
earning and spending, both on your immediate family and on the planet.
It is knowing what is enough money and material goods to keep you
at the peak of fulfillment—and what is just excess and clutter. It is

i
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having all aspects of yoﬁr financial life in alignment with your véiues

If you follow the program presented in this book it will lead inexora-
bly to Financial Integrity. ', -

Financial Independence -

Financial Independence is the by -product of diligently follovvmg all
the steps of the program outlined in this book. It is defined as havmg
an income sufﬁc1ent for your basic needs and comforts from a source
otheér than paid employment

While Financial Independence may not be one of your current goals,

it is, eventually, in everybody’s future. Think about it. Financial Inde-
pendence is the totally natural, and inescapable, by-product of life. After

a certain point you will no.longer need to earn a living. The only choice.

in the'matter is-when and how that point is reached. In some cases that
point is reached while you are still alive. It is then called retirement.
One purpose of this book is to teach the tools that allow you to be-
come ﬁnanciaﬂy independent much sooner than traditional retirement
and without necessarily depending on traditional retirement sources
of income such as pensions and Social Security. As you go through this

*book you will also discover that Financial Independence encompasses .

a lot more than having a secure income. It is also independence from
cnpphng financial beliefs, from crippling debt and from a crippling

_1nab1hty to manage modern “conveniences.” Financial Independence

is anything that frees you from a dependence on money to handle
your life.

What Is an “Fler”?

“Fler” is our shorthand for a person who embodies FI thlnkmg, who,
is gaining Financial Intelligence, learning Financial Integrity and mov-
ing naturally toward Financial Independence. Anyone who appliés FI

thinking to his or her life throu h
g follovvln the steps of thi
we call an FIer ¢ P o e

-

HOW THIS BOOK CAME ABOUT

‘This’ book isnot based on theory, good ideas or a new phllosophy It
is the result of the authors’ decades of combined experience (and now

Prologue ¢ xxxiii

two decades of hearing readers’ experiences) in living alI the principles
presented here. This book didn’t just happen; it evolved.

In 1969, at the age of thirty-one, Joe retired from his career on Wall
Street—never again to accept money for any of his work. Throughout

his life Joe was accustomed to thinking in new ways, and FI thinking

was a natural extension of that. . ~

In his ten years as a techmcal analyst and mstltutlonal investment
adviser, he had been pursuing a secret agenda: to learn enough about
money to develop a program that would allow him to retire. with an
income adequate to maintain his chosen hfestyle for the rest of his

- life—all from a modest salary, without speculation or big “killings.”
The program he ended up with (after much trial and error and re- -

peated testing and modification) had nothmg to do with risky invest-
ment strategies or new, complex analytical methods. Rather, it was about
applymg common sense, following basic business practices, reexamin-
ing outmoded assumptions and diligently following nine simple steps.
‘To his surprise, Joe found that what he had thought of as a purely
personal project was of interest to ‘others—and worked just as well for
them as it had for him, regardless of what kind of job they had. Vicki
was one of his earliest “students.” They met in 1969, several months
after she had left a budding career in film and theater in New York, in-
tent on finding out what else life might have to offer. Having gradu-
ated at the top of her high school class and with honors from Brown
University, Vicki was no stranger to success. She just wondered whether

* success had to mean the kind of stress and egocentricity she’d seen in

the professional world. Her open mind allowed her to recognize the
valiie of Joe’s new road map for money and apply it to her own life.
Investing savings—which she was burning through when she met Joe—
expanded her sense of freedom and self-reliance once she adJusted her
lifestyle to live within her new means. :

In the twenty years that followed, many friends and volunteers work-

ing with Joe and Vicki on various service projects would elicit from them °

the details of the program, apply them and discover that all aspects of
their financial lives were clearing up—from earning to spending to pay-
ing off debts to having time for their families to meeting once-dreaded

tax deadlines to building up savings to affording better housing to-

overcoming “poverty consciousness,” job insecurity, fear of lack ...
and on and on—without even having early retirement as a goal.
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During those years neither Joe nor Vicki had any intention of pro-
ducing financial seminars. But as friends who'd pulled this program
out of Joe applied the steps and saw that they worked, they enthusias-
tically spread the word. And Joe began giving evening seminars called
“Transforming Your Relationship with Money and Achieving Finan-
cial Independence.” The demand increased, and the course became a

. daylong seminar with capacity crowds. In less than two years these
seminars had been held in over forty North American cities.'And the
demand continued to grow, still by word of mouth.

In 1984 Vicki cofounded the New Road 'Map Foundation, a non-
profit charitable and educational foundation. Its primary purpose was
to answer this demand by publishing an eight-hour audiocassette-and-
workbook compilation of the best of Joe’s seminars. In keeping with
Joe’s policy, the price was kept low ($60) and the net proceeds were
distributed to other nonprofit organizations working for a better world.

By 1991 over 30,000 people had taken “Transforming Your Rela-
tionship with Money and Achieving ‘Financial Independence.” The
course had reached every state in the United States, every province of

Canada and twenty foreign cou‘ntﬁes, and it had. attracted the atten-
tion of the national media, with radio interviews and feature articles

appearing in various magazines and countless newspapers. And virtu-
ally all of this from word of mouth and “word of letter.” No paid ad-
- vertising, no late-night television hucksterism. '
Throughout the years, feedback from individuals continued to un-
derscore the idea that this course was not simply about retiring early
but about thmkmg in new ways.

Now, nearly twenty years into the life of this book that's been trans- _

lated into ten languages and sold nearly a million copies, we know
that the program works across cultures and across generations. We also
know there is a new generation eager to give their lives to more than

a 9 to 5 (and sometimes a 24/7) job. This update is for them. For you.

 WHAT YOU CAN EXPECT FROM THIS BOOK

-

The chapters that f.c\)llovvvare constructed to aid you in learning'FI
thinking by helping you to-identify your old road map about money
-and to develop your own new road map.
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_Exploring the concepts in this book and diligently applying the nine
steps will transform your relationship with money. and.lead you to
Fl—Financial Intelligence, Financial Integrity and even Financial In-

. dependence In this book you will also.read. the stories of individuals—

from cooks to counselors, mathophobes to managers, trainers to truck
drivers—whose lives have become fullerand more satlsfymg through
their application of What they learned from follovvmg the mne steps
presented here,

Through the -hundreds of letters we've received we know some
of the ways people s lives have been enriched by following this
program:

L 4

They finally understand the basics of money.

They reconnect with old dreams and find ways to realize them.
With a great sense of freedom and relief, they learn how to distin-
guish between the essentials and the excess in all areas.of their
lives and how to unburden themselves. o

On average people at all income levels lower their expenses by
25 percent—and muost feel happier, even if for the sake of their
sanity they forsake a bit of income. They find that their relanon-
ships with their mates and children improve.

Their new financial integrity resolves many inner conflicts be-
tween their values and their lifestyles.

L4

L 4

L 4

.4

importance.

At a tangible level, they retire their debts, increase thelr savmgs

and are able to live happily within their means.

¢ They increase the amount of their “free time” by reducing ex-

penses and the amount of time on the job. '

They stop buying their way out of problems and instead use such

. challenges as opportunities to.learn new skills. Overall, they heal
the split between their money and thelr life, and life becomes one

tegrated whole.

<

P

Each person who follows this prograrm will gain something unique
that adds to his or her life. How long will it take? It depends on you—
and the road map you create.

Money ceases to be an issue in their lives, and they finally have
the intellectual and emotional space to take on issues of greater-
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GETTING ON THE ROAD

-S0 you want to create your own financial road map? All you need is
a notebook, a pen and a willingnéss to think in new ways.

To create your own financial road map you don’t need to know a lot
of math—anyone can do the arithmetic required hete. You can start
wherever you are finandially ($50,000 in debt or with substantial sav-
ings) and wherever you are psychologically (from a money-phobe to
a money-lover).

It will take commitment to do the steps of this program, but every
step you take will generate a reward. The rewards will not all be
achieved by the time you finish reading this book. At first, some of the
steps may look as if they will be time-consuming to put into practice

consistently—however, people who have been. doing the steps for '

some months report that they are actually spending less time on their
money matters than before the course. The fact that their checkbooks
- always balance, that they don’t ever have to rush to the bank to cover
overdrafts, that they spend no time on unrealistic budgets, that they

have no more arguments with their spouses over money, that they

don't have to spend hours wondering “where it all went” and that the
automatic record-keeping makes income-tax time a breeze are just a
tew of the ways that applying the steps consistently produces savings
of your most precious resource—your time.

THE BIGGER MAP .

Remember that our current financial road map was developed for

the American community during the Industrial Revolution. Much has'

changed in the last 150 years——but there have been too few cartog-
raphers.

Today we must expand our financial road map beyond our own fam—
ily, beyond even our own American community, and include all the
world’s peoples. Further, considering the major environmental prob-
lems we are facing worldwide, we must expand to include the natural
world. Our global community requires that individuals reexamine and
realign their thinking and their choices about their personal financial
lives.
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Those participants who have achieved Financial Independence have
discovered the fulfillment that comes from contributing their time,
talent and love to the welfare of our planet and its inhabitants. It is the
authors” fervent hope that this book will increase your freedom. to
contribute to your World




T THE MONEY TRAP:
THE OLD ROAD MAP FOR MONEY

MONEY: THE TENDER TRAP?

“Your money or your life.” B )

If someone thrust a gun in your ribs and said that sentence, what
would you do? Most of us would turn over our wallets. The threat
works because we value-our lives more than we value our money. Or
do we? : '

"

‘Penny Y. worked seventy hours a week as a successful saleswoman, but that

 wasn't It. She reports, “ After reading books like The Poverty of Affluence

[by Paul Wachtel] I realized that my feeling that ‘something was missing” wasn't
something only I experienced. I began to talk with-others and found they. often
felt similarly let down. Having gotten the prize of a comfortable home with all
the trimmings, there was a sense of 'Is this all?’ Do I have to work and work

-and then retire—worn out—to be.put out to. pasture? To do nothing then but

to try to spend money I saved up and to waste my time till my life is over?”

Carl M.’s love was music, but his life was waorking in data processing for
Snohomish County, Washington—and he'd all. but given up the hope that love
and life could go together. Unsure.of what it meant to be a man, he’d assumed

all the trappings of adulthood and waited for the day when they'd catapult
him into manhood. He'd graduated from college and gotten a wife, a.skill, a
job, a car, a house, a mortgage and a.lawn 1o mow. Instead of feeling like a
man, However, he felt increasingly trapped.
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Diane G. just plain hated her jop as a computef progrdmmer. She did the
bare minimum she had to do in order to keep her job—>but did it so well that
she couldn't be fired. She accumulated all the symbols of success—a spart&car,
a house in ‘the country—but they barely balanced the boredom of her job.
She went on to travel and participate in a variety of workshops, but none
of these pleasures countered -the doldrums of the workweek. She finally de-

cided that this-must be as good as it gets—with her ]ob biting the center out of
her life.

Even though many of us like our jobs, very few of us can say with
honesty that our work lives are perfect. The perfect work life would
‘'offer enough challenge to be interesting. Enough ease to be enjoyable.
Enough: camaraderie to be nourishing. Enough solitude to be produc-
tive. Enough hours at work to get the job done. Enough leisure to feel

_refreshed. Enough service to feel needed. Enough silliness to have fun.
And enough money to pay the bills . .
of jobs have trade-offs. Midlife comes and we discover we've been liv-
ing our parents’ agenda. Or worse, we've been filling teeth for twenty
years because some seventeen-year-old (was that really me?) decided
that being a dentist would be the best of all possible worlds. We've
joined the “real world,” the world of compromise For ‘all the hype

about “going for the'gold,” we'ré so weary at‘ the end of the day that -

going for the sofa is as good as it gets.

Yet most of us still cling to the notion that there is a way to live life
that makes more sense, that brings more fulfillment and has more
meaning. The people you'll be hearing about in this book have found
that there is another way. There is a way to live an authentic, productive,
meaningful life—and have all the material comforts you want or need:
There is a way to balance your inner and outer lives, to have your job
self be on good terms with your family self and your deeper self. There
is a way to go about the task of making a living so that you end up’
more alive. There-is a way to approach life so that when asked, “Your
money or your hfe")” you say, “T'll take both, thank 3 you

We Aren’t Making a L1v1ng, We're Making a Dying
For so many working people, however, from people who love their
work to those who barely tolerate their jobs, there seems to be no real
. choice between thelr money and their lives. What they do for money

. and then some. Even the best '

-The Money Trap: The Old Road Map for Money ¢ 3

dominates their waking hours, and life is what can be fit into the scant
remaining time. .
Consider the average worker in almost any urban industrialized city.
The alarm rings at 6:45 and our working man or woman is up and
running. Shower. Dress in the professional uniform~—suits or dresses
for some, coveralls for others, whitesfor the medical professmnals
jeans and flannel shirts for construction workers. Breakfast, if there’s
time. Grab commuter mug and briefcase (or lunch box). Hop in the car
for the daily punishment called rush hour or on a bus or train packed
crushingly tight. On the job from nine to five. Deal with the boss. Deal
with the coworker sent by the devil to rub you the wrong way. Deal
with suppliers. Deal with clients/ customers/pat1ents Act busy. Hide
mistakes. Smile when handed impossible deadlines. Give a sigh of re-
lief when the ax known as “restructuring” or “downsizing”’—or just
plain getting laid off—falls on other heads. Shoulder the added work-
load. Watch the clock. Argue with your conscience butagree with the
boss. Smile again. Five o’clock. Back in the car and onto the freeway
or into the bus or train for the evening commute. Home. Act human

. with mates, kids or roommates. Eat. Watch TV. Bed. Eight hours of

blessed oblivion.

" And they call this making a living? Think about it. How many people
have you seen who are more alive at the end of the workday than
they were at the beginning? Do we come home from our “making a
living” activity with more life2 Do we bound through the door, re-
freshed -and energized, ready for a great evening with the family?
Where’s all the life we supposedly made at work? For many of us, isn't
the truth of it closer to “making a dying”? Aren’t we killing ourselves—
our health, our relationships, our sense of joy and wonder—for our
jobs? We are sacrificing our lives for money, but it’s happening so
slowly that we barely notice. Graying temples and thickening middles
along with dubious signs of progress like a corner office, a private sec-
retary or tenure are the only landmarks ‘of the passage of time. Even-
tually we may have all the comforts and even luxuries we could ever-
want, but inertia itself keeps us locked into the nine-to-five pattern.
After all, if we didn’t work, what would we do with our time? The
dreams we had -of finding meaning and fulfillment through our jobs
have faded into the reality of professional politics, burnout, boredom
and intense competition. '




4 ¢ Your Money or Your Life

Even those of us who like our jobs and feel we're making a contri-

bution can recognize that there is a larger arena we could enjoy, one'

that is beyond the world of nine-to-five: the fulfillment that would
come from doing work we love with no limitations or restraints—and
no fear of getting fired and joining the ranks of the unemployed. How
many times do we think or say, “I would do it this way if I could, but
the board members/Zilch Foundation want it done their way”? How

much have we had to compromise our dreams in order to keep our

funding or our Job7

We Thmk We Are Our Jobs

Even if we were ﬁnanaally able to turn our back on jobs that hrmt
our joy and insult our values, we are all too often psychologically un-

able to free ourselves. We have come to take our 1dent1ty and our self- ‘

worth from our jobs.

Our jobs have replaced family, ne1ghborhood civic affairs, church
and even mates as our primary allegiance, our primary source of love
and site of self-expression. Reﬂeet on that for yourself. Think about
how you feel when you respond to that getting-to-know-you ques-
tion, “What do you do?” with “I am a __.” Do you feel pride? Do
you feel shame? Do you want to say, “I'monly a ” if you aren't,
meeting your own expectations for yourself? Do you feel superior?
Inferior? Defensive? Do you tell the truth? Do you give an exotic title
to a mundane occupation to increase your status?

Have we come to measure our worth as human beings by the size of
our paychecks? When swapping tales at high school reunions, how do
we secretly assess the success of our peers? Do we ask whether our
classmates are fulfilled, living true to their Va_lues; or do we ask them
where they work, what their positions are, where they live, what they
drive and where they are sending their kxds to college? These are the
recognized symbols of success.

Along with racism and sexism, our soc1ety has a form of caste sys-
tem based on what you do for money. We call that jobism, and it per-
vades our interactions with one another on the job, in social settings
and even at home. Why else would we consider housewives second-
class citizens? Or teachers lower status than doctors even though their
desk-side manner with struggling students is far better than many
doctors’ bed31de manner with the ill and dying?
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The ngh Cost of Making a Dylng

Psychotheraplst Douglas LaBier documented this ”soc1a1 dis-ease” in
his book Modern Madness. The steady stream of “successful” profession-
als who showed up in his office with exhausted bodies and empty
souls alerted him' to the mental and physical health hazards of our re-
gard for materialism. LaBier found that focusing on money/position/

- success at the expense of personal fulfillment and meaning had led

60 percent of his sample of several hundred to suffer from depres-
sion, anxiety and other job- related dlsorders, including the ublqultous
“stress.”!

Even though the ofﬁc1a1 Workweek has been pegged at forty hours
for nearly half a century, many professionals believe they must work
overtime and weekends to keep up. A 2003 nat10na1 survey from the
Center for a New American Dream found that 3 in 5 Americans feel
pressure to work too much.2 In addition, a 2005 .Conference Board

‘ studi/ revealed that-Americans are growing increasingly unhappy with

their jobs. The study found widespread declines in job satisfaction
among workers of all ages and across all income brackets. 3 We are
working more, but enjoying life less (and possibly enjoying less life as
well). We have developed a national dis-ease based on how we earn
money. ' '

" What D.o We Have to Show for It?

Even if we aren't any happier, you’d think that we’d at least have
the traditional symbol of success: money in the bank. Not so. Our sav-
ings rate has actually gone down.

According to the U.S. Commerce Department the U.S. personal sav-
ings rate has hovered mostly between 0 and 1 percent over the past
three years. 4 By comparison,‘a quarter century earher in 1981, Ameri-
cans saved an average of 10.9 percent.” '

Not only are we saving less, but our level of debt has gone up—way
up. By late 2007 consumer debt had topped $2.5 trillion, more than
three times the total at the end of 1990. That’s more than $8,000 for
every man, woman and child in the country.® Every eight seconds
a baby is welcomed into our society with a big “Howdy, you owe us
$8,000"—and that figure doesn't even count the newcomer’s share of
the national debt. You d cry too. . -

Debt is one of our main shackles. Our levels of debt and our lack of
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savings make the nine-to-five routine mandatory. Between our mort-
gages, car financing and credit-card debts, we can't afford to quit.
‘More and more Americans a}re ending up living in their cars:or on the
streets. And we're not talking just about poor people or the mentally
ill: White-collar workers are the fastest-growing category of the job-
less. Layoffs are happening at an inc_reasing rate in all sectors, from the
‘automobile industry in Michigan to IT professionals in Silicon Valley.
‘We Make a Dying at Work so We Can
Live It Up on the Weekend
Consider now the average consumer, spending. his or her hard-
earned money. Saturday. Take your clothes to the cleaners and your
car to the service station to have the tires rotated.and the funny noise
checked out. GO to the grocery store to buy a week’s worth of food for
the family and grumble at the checkout that you remember when four
sacks of groceries used to cost $75 instead of $125. (Sure, you could
cut costs by clipping coupons and shopping sales, but who has time?)
Go to the mall to buy the book everyone in .your support group.is
reading. Emerge with two books, a suit (half-price on sale) with shoes
to match, and some new dothes for the kids—all paid for with a credit
card. Home. Yard work. Oops...a trip to the nursery for pruning
shears. Come home with two flats of primroses, some new pots. ..
and, oh ves, the pruning shears. Fiddle with the toaster that’s burning

every slice, even on the lightest setting. Fail to find the warranty. Go.

to the home improvement store to buy a new one. Come out with
shelves and brackets for the den, color samples for painting the
kitchen . .. and, oh yes, the toaster. Dinner out with your mate, leav-
ing the kids with a sitter. Sunday morning. Panicakes for the whole
family. Oops . .. no flour. To the grocery store for flour. Come home
with frozen strawberries and blueberries for the pancakes, maple
syrup, Sumatra coffee . . . and, oh yes, the flour. Take the family for a
drive in the country. Buy gas; wince at the price, but how else could
the family and'dog have an outing? Drive for two hours. Stop at a cute
restaurant, paying for dinner with the credit card..Spend the evening
reading magazines, allowing the ads to float you on fantasies of the
really good life available if you’d only buy a Porsche or an exotic vaca-
tion or a new computer or.

The Money Trap: The Old Road Map for Money ¢ 7

The bottom line is that we think we work to pay the bills—but we
spend more than we make on more than we need, which sends us
back to Work to get the money to spend to get more stuffto . ..

- What About Happmess”

If the daily grind were making us happy, the irritations and incon-
veniences would be a small price to pay. If we could believe that our

* jobs were actually makihg the world a better place, we would sacrifice
sleep and social lives without feeling deprived. If the extra toys we buy
"with our toil were providing anything more than momentary pleasure

and a chance to one-up others, we’'d spend those hours on the job
gladly. But it is becoming increasingly clear that, beyond a certain min-
imum of comfort, money is not buying us the happiness we seek.

Participants in our seminars; whatever the size of their incomes, al-
ways said they needed “Inore” to be happy. We included this exercise
in our seminars: We asked people to.rate themselves on a happiness
scale of 1 (miserable)to 5 (joyous), with 3 being “can’t complain,” and
we correlated their figures with their incomes. In a sample of over
1,000 people, from both the United States-and Canada, the average
happiness score was consistently between 2.6 and 2.8 (noteven a 3!),
whether the person’s income was under $1,500 a month or over 36, 000 a
month. (See Figure 1-1.)

The results astounded us. They told us that not only are most people
habitually unhappy, but they can be unhappy no matter how much
money they make. Even people who are doing well financially are not
necessarily fulfilled. On those same worksheets we asked our seminar
participants, “How much money would it take to make you Happy?”
‘Can you guess the results? It was always “more than I have now” by

. 50 to 100 percent.

These findings are confirmed-by numerous other studies on happi-

.ness. In one classic study, Roy Kaplan of the Florida Instituté of Tech-

nology tracked 1,000 lottery winners over a span of ten years. Very
few felt any greater happiness—or had any idea of what to do with the
money. A surprising number were less happy six months later, having
left jobs that had been a source of self-esteem and gained money they

felt they didn't deserve. Many turned to drugs and suffered feelings of -
. isolation.” '
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FIGURE 1-1
Life Rating Scale’

Select the list that most closely applies to your life right novtz.

1 ' 2 3 ' 4 5
Uncomfortable | Dissatisfied 1 Content Happy Joyous
Tired - : Seeking Dding OK Growing Enihusiusﬁe
Incomplete Not enough . Average Satisfied Fulfilled
Frustrated Relationships Acceptable Productive Overﬂov;/ing

‘ could be. .
‘Fearful better Sometimes Relaxed Ecstatic
- ) happy, ’
Frequently . | Coping sometimes 'Free of tension | Powerful
lonely o blue, :
: Getting better ! | Efficient Making a
Angry ‘ ‘Stable, ) ' difference
Not very Time available '
Need love productive Normal '
' Fun
Insecure Need Few risks i
reassurance "1 Secure
Fifting in
Quality of Life Correlated to Income ‘Leyel ‘
Monthly income: $0-1500 |$1501-3000|$3001-4500|$4501~6000 | Over $6000
Average of quality-
of-life rating for all k ¢
participants in thot 281 | 277 284 | 286 263
income range: = o

So here we are, the most affluent society that has had the privilege
to walk the face of the earth, and we're stuck with our noses to the
_ grindstone, our lives in a perpetual loop between home and job and
our hearts yearning for something that’s just over the horizon.

|

e
I's
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PROSPERITY AND THE PLANET

If this were Just a pnvate hell it would be tragedy enough But it’s

‘mot. Our affluent lifestyles are havmg an 1ncreas1ng1y devastatmg ef-
_fect'on our planet.’ ‘

Over two decades ago, The United Nat1ons World ComImssmn on
Environment and Development warned that consumption Patterns in
the devéloped world were one of the primary engines driving: global

: env1ronmental damage. Since that time, it has only gotten yworse.

We can all recite the tragic indicators of ‘this disaster—from cli-

- mate Change to rainforest destruction to species extinctions. They are - .

front-page news, transforming many- of us into reluctant and fright-
ened ecologists. And these conditions are made worse by an advertls—
ing industry that creates demand for products we don’t need that are

using up natural resources at a rate far faster than the’ planet can re-

plenlsh them. Do

“We are piling up economic debt on top of our ecological deficit. As _ '

economic commentator Lester Thurow, speaking on-National Pubhc
Radio, put it, it's as if we borrowed up to our eyeballs for the oreatest

New Year's Eve party ever. During the party everyone was happy. But
come January 2, there was no more fun and only bills to pay. The last

decades are like our blovv off bash, -and it looks like “January 27 will

be the reality for the next- generation. This is particularly serious be-
 cause by the end of the 19805 the United States had gone from being o
. the world’s largest creditor nation to the world’s largest debtor nation.

U.S. businesses, houses, land and government bonds are increasingly

- owned by foreign investors. We've mortgaged the farm, and the rent

collector may come knodking any time now. - !
Concurrently, we have seen an 1ncreasmg gulf between the rich and
poor, both within the United States and around the world. Millions

are homeless for want of affordable housing, while others have mil- -

lions to spend on. Jugury homes Historically such dlsequlhbnum is the
forerunner of dramatic and even violent change.

. Financially, soc1ally, politically and spiritually we’ve rung up some -

serious debts in our post—World War I spendmg spree. One way or
another, we will pay up—with interest.
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The Brggest Loser in the Money Game ‘
The pity is that many of us are not even aware of this debt because

our primary benefactors don't have a voice and we didn't eveni know

we were borrovvlng from them. We haven't just boerrowed from-“the

”
bank.” We’ve borrowed from future generatlons and from our very

generous planet.

As ecologist Garret Hardin pomted out, on our shrinking planet na-

ture is like the village commons where we all graze our sheep. If we
respect each other and respect the commons, all our sheep get féd and
the commons and the community thrive. But if some folks start look-

ing out only. for themselves, they may start grazing extra sheep. Sud- ,

denly, goodwill is gone, we're all grazing extra sheep and the commons
is destroyed.

Competing nations have depleted our planet s cornmon resources.
Everything we. eat, wear, drive, buy and throw away comes from the
earth. Many of these products are fabricated from nonrenewable re-
sources. Once we throw them away, those pieces of the planet will not
be available to support meaningful life for perhaps thousands of mil-
lennia. It's a one-wdy trip from Earth to factory to store to our house
to the dump. We have ignored the fact that we enjoy our current level
of affluence by the good (and free) graces of nature—soil, water and
air that cost nothing yet are bemg taxed to the limit. ‘We now face the
grim possibility that the earth may one day no longer support life as
we know it and need it to be. As civilized and advanced as we may have
become, we still'depend on breathable air, potable water and fertile
soil for our daily existence. But we have done massive, perhaps irrepa-

‘ rable, damage to our planetary support system.

But Why? - " L

How is it that we’ve backed ourselves into thlS corner? And vvhy do
we stay here? ‘

For one thing, many of us don’t even recogmze that we’re in a cor-

ner, while others think that just around this very corner, happiness is

waiting. In their book New World, New Mind, Robert Ornstein and Paul
Ehrlich point out that our minds were designed to respond well to
short-term threats-—tigers and fires -and the whites of our enemy’s
eyes. In toclay s world, however, environmental threats like climate
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change are bulldmg up SO slovvly that the part of our minds burlt to re-
spond to harm can’t register the danger. We must, Ornstein and Ehr-
lich contend, learn toreact to the distant early warnings of sophrsucated
environmental measuremerits with the- same vigor with which we

. used to climb trees to escape the jaws of a tiger.®.

We also put up with this “makinga dying” existence because we thmk

" we have no choice. “Another day, another dollar.” “Everybody’s gotta
_make a living.” The “nine to five till you're sixty-five” pattern, so recent
‘in human history but so pervasive today, seems like the only choice

for someone who is neither a sports nor entertainment superstar nor
an eccentric. After all, there are bills to pay and an identity to main-
tain, and besrdes, what would I do with my life if T didn’t have ajob?

Is More Better? - A : ’

And many of us are out there ”makmg a dymg because we've
- bought the pervasive consumer myth that more is better. Even though

Buckminster Fuller likened the earth to a spaceship, we cling to the
silver-screen images of the Frontier, where "there ] alvvays more where’
that came from.” '

‘We build. our working livés on this myth of more. Our expectatron
is to, make more money as the years go on. We will get more responsi-
bility and more perks as.we move-up in our field. Eventually, we hope,
we will have more possessions, more prestige and more respect. from
our community. We become habituated to expecting ever more of our-,
selves and ever more from the world, but rather than satisfaction, our’
experience is that the more we have, the more we vvant—and the less
content we are with the stdatus quo. :

More is better; this is the motto that drives us. For Amencans (and
increasingly for ‘consumers in other . nations)’ this is the motto that

~leads us to-trade in our car every three years, buy new clothes for

every event and every season, get a bigger and better house every time
we can afford it and upgrade everythmg from our stereo systems to
our lawn mowers simply because some new automatic vvldget has
been introduced. - T

According to psychologist David G Myers author of The Pursuit of
Happiness, the average U.S. citizen’s buying power (adjusted for infla- |
tion) more than doubled between 1957 and 2002. ° As aresult, former

i

-
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luxury items became comrr_ronplaee. Paul Wachtel rrot'ed in his# 1989 .

book, The Poverty of Affluence, that:

In 1958, when economist- John Kenneth Galbraith appro-
priately described the United States as “The Affluent Society,” -
9.5 percent of U.S. households had air condmonmg, about
4 percent had dishwashers, and fewer than 15 percent had
more than one car. By 1980, vvhen Ronald Reagan’s success-
ful bid to replace Jimmy Carter was based on the widespread
sense that people were suffering economically, the percentage
of homes with air conditioning had quintupled, ‘the percentage
with dishwashers had increased more than 700 percent and
the percentage with two or more cars had about tripled. Yet,
desplte the astounding economic growth—despite owning
more of the gadgets, machines and appliances thought to con-
stitute “the good life”—Americans felt significantly less well-
off than theyﬂhad tvventy two years before, polls showed.1®

Those trends have continued. Midvvav through the first‘ decade‘of

the twenty-first century, two-thirds of American households own two
or more vehicles. Over one-third own three or more." More than half
of American homes have dishwashers.!? Over three- -quarters of new
homes in the United States.come equrpped with central air.!* Mean-
while, National Opinion Research Center surveys reveal that the per-
centage of Americans that describe themselves as ”Very happy” has
been steadily declining since the late 1950s. In_ 19’57 the percentage
was 35 percent. By 2002 it was 30 percent. ‘

If you live for having it all, what you have is never enough. In an |

environment of more is better, “enough” is like the horizon—always-
receding. You lose the ability to identify that point of sufficiency at
which you can choose to stop. This is precisely the psychological cul-
de-sac Paul Wachtel describes, the invisible Catch-22 of the consumer
myth.of more. If more is better, then what I have is not enough. Even
when 1 do get the “more” 1 was convinced vvould make life “better,”
however, I am still operating out of the belief that more is better—so
the f’more” I now have stilli isn’t enough. But hope springs eternal. I
. Icould only get more, then . . . and on-and on we go. We get deeper in

‘debt and often deeper in ‘despair. The “more” that was supposed to
rnake life “better” can never be enough.
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‘ The Limits to Grovvth

Our economy s version of “more is better” is "grovvth is good.” Mod-
ern economics worships grovvth Growth will solve poverty, the theory

© goes. Growth will increase our standard of living. Growth will reduce
unemployment. Growth will keep us apace with inflation. Growth

will relieve the'boredom of the rich and the misery of the poor. Growth’
will bolster the GNE, boost the Dow and beat the Japanese. A nsmg

tide lifts all boats.

What we ‘overlook is that the fuel for economic growth comes from
nature, axd even under the best of circumstances, nature is mot infi-
nitely abundant. Resources can and do run out. '

There are limits in nature. Ata ‘physical level, nothrng grows. forever.
. Every plant and every animal reaches an optlmal size and then begins

matuze function, participating in hfe—leaﬁng, fruiting, responding to
stimuli and providing nourishment and competition for other forms of
life around it. We also know that every population of plants or animals
reaches a maximum number, based on the finite resources of energy,
food, water, soil and air, and then begins to stabilize or decrease in size.
There always comes a point where the md1v1dual or the specific popu-

- Jation either collapses or dies off due to lack of resources, or stabilizes.

at a level that the environment can handle.

. By ignoring this fundamental reality of the natural world we as indi-
viduals, and our economy, are now exceeding Earth’s capacity to handle
our demands. According to the latest “ecological footpnnt” studies—

/Wthh measure how much blologrcally productive land and sea we use -

compared to what is available—by 2003 we weére spendmg planetary
resources at'a rate 25 percent above the planet’s capacity to’ replemsh
them. In a very real sense, we-are no longer living off the interest (Barth's
regenerating resources), but spendmg down the resource capital.

U.S. consumption exceeds resource capacity by an even wider mar-
gin. If everyone consumed resources at the rate of the average Ameri-
can citizen, we would need four extra planets to supply ‘the resources.
Couple this consumption Wlth the desire of others toacquire the same
luxuries that we enjoy, and you have a scenario for disaster.

Even though we clearly need to confront our personal and collec-
tive addiction to growth, we are exhibiting the classic resistance to
change called denial. We don’t have to change because we're sure that
technology will save us. After all, we say, look at the past Science and




o

_'14;0 Yo‘ur'Money or yYour Life -

technology have eliminated deadly d1seases from smallpox to dlphthe-‘
tia. Surely we'll develop the technology to purify our water, geneti-
. -cally engineer seeds that can grow after global warming, clean up

pollution and find the key to unlimited cheap energy. And if technol-

ogy doesn’t save us, sufely the government will, Look at our social
progress as a species. If we lobby for appropriations, the government
will develop a program. There are experts who know what's going on
and are handling it for us. Anyway, we conclude it's not my problem.
It’s a Third World problem If only “they” would stop having so many
babies and. burning their forests we’d survive. It’s. they who need to
change. In any event, it would be silly to change because the reports
are probably wrong. Scientists and politicians and the media have lied
~to us-before. This environmental problem is a fabrication of some
smart lawyers and Nervous Nelli€ alarmists. And anyway, what can “1”

do? After all, I'm in debt so I can 't stop commuting forty miles a day to

‘the niuclear widget factory, even if the continuance of life on Earth de-
pended ot it, which it doesn’ t...doesit?

As people and as a planet we suffer from upward mobzlzty and down-
ward nobility. We need at least to pause and wonder if it’s all worth it,

if we're gettlng the fulfillment we're seeking. And if not, why do we .

persist, like addlcts in habits that are k1ll1ng us?

The Creation of Consumers o

Perhaps we-cling to our afﬂuence-——even though it 1sn't working for
us or the planet—because of the very nature of our relationship with
money. As we shall see, money has become the movie screen on which
our lives play out. We project onto money the capacity to fulﬁll our

“fdntasies, allay our féars, soothe our pain and send us soaring to the
heights. In fact, we moderns meet most of our needs, wants and de-
sires through money. We buy everything from hope to happlness We
no longer live life. We consume it.

People in industrialized nations used to be called “citizens.” Novv we
are “consumers”’-—which means (accotding to the dictionary definition
of “consume”) people who “userup, waste, destroy and Vsquander "
Consumerism, however, is just a twentieth-century invention of our

‘industrial society, created at a time when encouraging people to buy
more goods was seen as necessary for continued economic’ growth.
By the early 1920s a curious wrinkle had emerged once we were
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starting to win the Industrial Revolution. The ,astoundmg capac1ty of
machinery to fill human- needs had been so successful that econoric
activity was slowing down. Instinctively knowing they had enough,

American workers were asking for a shorter workweek and more:lei
sure to enjoy the fruits of theirlabors. Two sectors of Amencan society
were alarmed at this trend. The moralists who had mternahzed the
Protestant work ethic believed that “idle hands would do the work of the
devil.” Leisure is debasing, they’ thought, leadmg at least to sloth if not to-

' the rest of the seven deadly sins. The other sector to sound the alarm was

the mdustnahsts Reduced demand for factory output threatened to halt
-economic growth. Workers did not seein as instinctively eager to buy
new goods and services (like cars, ¢chemicals, appliances and entertain-

" ment) as they did the old ones.(like food, clothlng and shelter).

The alternative to growth, however, was seen not as maturity but as

‘the precursor to. the stagnation of civilization and the death of produc-

tivity. New markets were needed for the expandlng cornucop1a “of

- goods that machines could turn out with such speed and precision and
-for the continued proﬁt of the mdustnahsts And here’s-the stroke of

genius: these new markets would consist of the same populace, but
the people would be educated to want not only what they needed but
new thmgs that they didn’ ¢ need. Enter the concept of “standard of

" livirig.” A new art, science and industry was born to. convince Ameri-

cans that they were working to elevate their staridard of living rather .
than to satrsfy basic economic needs In 1929 the Herbert Hoover
Committee on Recent Economic Changes published a progress report
on thls new. (and very welcome) strategy '

The survey has proved conclusively what has long been.
held theoretically to be true, that wants are almost insatiable;
that one want satisfied makes 'way for another. The concla-
sion is that econcomically we have a boundless’ field before us;
that there are new wants which will rn_ake way endlessly for
newer wants, as fast as they areé satisfied. . .. Our situation is '
fortunate, our momentum is remarkable.'®

Instead of leisure'beirlg 'relajred activity, it was transformed into an
opportunity for increased consumpmon—-—even consumption of leisure
 itself (a5 in'travel and vacat1ons) Henry Ford concurred::
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Where people work less they buy more . business is the
exchange of goods. Goods are bought only as they meetneeds.

Needs are filled only as they are felt. They make themselves ‘
felt largely in the lelsure hours.} 16

The Ho'over,Cornmitteé agreed. Leisure was not, in fact, an excuse
to relax. It 'was a hole to fill up with more wants (which, in turn, re-
qdire.d more work to pay for them). Somehow the consumer solution
satisfied both the industrial hedonists hell-bent on achieving a mate-
‘rlal paradise and the puritans who feared that unoccupied leisure
would lead to sin. In fact, the new consumensm promoted all the
deadly sins (lust, covetousness, gluttony, pride, envy) except perhaps
anger and sloth.

Only mildly subdued by the Depressmn, consumerism returned

‘with added-vigor in the post-World War II era. In 1955 U.S. retailing
“analyst Victor Lebovv observed:

- Our enprmously productive economy ... demands thatwe
’ rnake consumption our way of life, that we convert the buy-
ing and use of goods into rituals, that we seek our spiritual '
satisfaction, our ego satisfaction, in consumption. . . . We need
things consumed, burned up, worn out, replaced, and dis- -
carded at an ever increasing rate:*” - ' »

And thusthe rat race was born, leading to our excruciating bal-
ancing act between working more to buy luxuries and having enough
leisure to enjoy them. In our initial enthusiasm for our new status
as consumers, we learned to assert.our rights, standing up to un-.

" scrupulous business. “Rights,” however, have since taken ona “differ-
ent hue:

The nght to Buy . : :
Americans have come to believe, “deéply, - that itis our nght 1o con-
sume. If we have the money, we can buy whatever we want, whether

or not we need it, use it or even enjoy it. After all, it's a free country.
And if we don’ t have the money .

the pursuit of material possessmns

. heck, what are credit cards for?
Bom to.shop. Whoever dies with the most toys wins. Life, hberty and
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. In the coming years, our nght to consume what we want, when we ,
-yvant, how.we want and where we Want ‘will be called increasingly

into question as we struggle with the’ issues of the global marketplace,..
human rights, free. trade, enwronmental damage and dwindling re-

sources. Wouldn't it be easier to wage our personal battles with our

‘urge to ‘splurge before the public battles heat up—and light up our
excesses? Instead of going for the gold we can go for the Goldilocks
joys of ‘having neéither more nor less but just enough—before circum-

stances make'us change It's $0 much easier to be good by choice than

by coercion.

- To Buy Is Right

Having challenged and confronted tlns sacred cow called the nght to
consume, we can look at another kind of “right.”

“We have ‘absorbed the notion thatit is right to buy——that consum-
ing is what keeps America strong. If we don’'t consume, we're told,
masses of people will be thrown out of work. Families will lose their
homes. Unemployment will rise. Factories. will shut down. Whole
towns will lose therr economic base. We hzzve to buy widgets to keep
America strong.

Part of why our “consumers” have less money to spend is that sav-
ing has clearly become un-American. Even the language -of modern
economics.promotes, consumptton What else would we do with “dis-
posable” income beSIdes dispose of it—we certamly Wouldn't want to

. keep it around. where: it would just rot!

So if consuming is the way to keep the economy strong and savers
are people willing to put their fellow citizens out of work;, a day at the
mall can be consuiered downright patriotic. Indeed, following the 9/11
terrorist attacks the U.S. presrdent and other elected ofﬁc1als encour-
aged us to fight back by going shopprng ' :
The only dovvn side is that our rising expectanons have outstnpped'
our incomes, leaving the average consumer-patriot increasingly in
_ debt. This puts us in a bind: the only way for us to exercise our eco-
nomic patriotism is to go deeper into debt.-We are in a no-win situa-
tion. You're wrong if you buy and wrong if you don't. \

All of this'is exacerbated by advertising. The average American child
iged two to eleven sees more than 25,000 advertisements a year alone.*®
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In 2006, advernsmg in the United States was a nearly $300 b11110n in-
" dustry—roughly $1,000 for ¢ every. U.S. citizen.!?

Marketing theory says that people are driven by fear, by the promise-
of exclusivity, by guilt and greed, and by the need for approval. Adver-
tising technology, armed with market research and sophisticated psy-
chology, aims to throw us off balance emotionally—and then promises
to resolve our dlscomfort with a product..

At the same time, between the ads, our.televisions, radios and news-
papers are reporting the bad news about the environment. Product

' packaglng is clogging the landfills. Product manufactunng is contrib-
uting to clnnate change, pollutlng the groundvvater deforesting the
Amazon, fouhng the rivers, and lowering the water table If I-wear
clothes made from conventlonally grown cotton, I'm encouraglng
massive pesticide use. If I wear synthetlc fabrics, I use fossil fuels. If I
wear nothing, I'm putting people out of work: It's damned if we do
and damned if we don’t—and even. damned if we dam, as the Pacific
Northwest is learning, since its hydroelectric power dams are making
it nigh on to impossible for most salmon to swim upstream to spawn.
It seems there is no way consumers can be “right.” Everythlng
we do exacts a cost from the environment. Even the new fad of
““green consuming’—buying products that are less environmentally
damaging—is only less stressful to the earth and by no means benign.

Clearly we don't think about this as we're ‘driving to work in the
morning. We don’t ponder, “To consume or not to consume, that is the

question.” But.the notion that it’s right-to consume bumps daily into
the admonition that we’ re deep in debt personally and playmg Rus-
sian roulette with the environment besides.

But what can we do? How in-the midst of our busy lives can we be
come aware of, much less do something about the enormous prob

lems we're facmg7 “What. can one person do?” we ask and then

) change stations on the radio. And so we continue, makmg astaba

changing one week, bingeing the next and: dependmg on denial to

shield us from the tough choices ahead.

If we continue to rely on. making small, token ch_anges; however,
yve will merely slow our headlong rush toward-a diminished and im
poverished future. What's needed isn't change, it is transformation
Change seeks different solutions to intractable problems. Transforma
tion asks different questions so that we can see the problems in a new

|
\
|
|
|
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hght Transforrnatlon doesn’t just try a nevv set of solutions to intrac-
table problems, it asks a new set of questions that allows us to see the
problems ‘themselves in a new. hght :

We need to shift from an ethic of growth to an ethic of sustamablhty,
ywhich will certainly require each one. of us to transform our relation-
ship with money and the material world. Iransforrrung our relation-
ship with money and reevaluanng our earning and spendmg activity
could put us and the global commons, ‘back on track. We need to learn
from our past, determine our present realify and create a new, reality-
based relationship with money, discarding assumptions and myths that
don’t work. We need a new road map for money and matenahsmwone
that is truly in tune with the times. ‘

- THE BEGINNING OF A NEW ROAD MAP FOR MONEY

What makes consuming so all consum1ng7 While advertising and
industry may have conspired to sell us on materialism, the fact is, we
bought it. Whatisitinus that was 50 easﬂy dlstracted from life’s deeper
pleasures? :

Psychologists call money the “last taboo.” It is easier to tell our ther- -
apist about our sex life than it is to tell'our accountant about our fi-
nances. Money—not necessarily how much we have, but how we feel
about it—governs our lives as much or more than any other factor.
More marriages are vvrecked by money than any other factor. Why?

Pattems of Belief

To begin to understand this, we need to: understand a b1t about the
human mind. Numerous sources, from modern ‘brain researchers to
ancient Eastern philosophers, seem to agree on the basic notion that
_the mind is a pattern-making and pattern- repeating device. Rather
than having a fixed behavioral response for every stimulus, as some
animals do, humans tend to create patterns of response. Some come
from personal experience, primarily in the first five years-of life. Some -
are genetic. Some are cultural. Some seem to be universal‘. All of them
are there, presumably, to increase our chances of survival. Once a pat-
tern is recorded, once it’s been tested-and deemed useful for survival,
it becomes very hard to change We sahvate to the srneH of sautéing
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onjons, step on the brakes at the sight of a red light and pump adrena-
line when someone yells, “Firel” Clearly we couldn’t survive if we
didn’t Have these huge libraries of interpretations coupled with behav-
jors: But here’s the rub: not all (or even a majority) of these patterns
have anything to do with objective reality—yet they persist, governing

our behavior. They are so tenacious, in fact, that we will often ignore

or deny reality itself in favor of one of our interpretations. The snakes
on a child's bedroom floor that are banished if Mother leaves the door
ajar are an obvious example of an absurd but convincing interpreta-
‘tion of reality. We usually call'such obviously err_oheous notions super-

s't‘itionsj But which of our many beliefs are superstitions, and which
are fact? . c '

Does W&I}(ing under a ladder or breaking a mirror really brilig bad

luck? Most of us'alje beyond. such primitive superstitions. But what
about other, less suspect beliefs? How do we catch a cold? By going
outdoors with a wet head? By being exposed to germs? The former we
recognize :as an old wives’ tale, but the latter? After all, there are
people who don't get the cold going around the office. Did the germs
skip them? Could the. germ theory be just a modern superstition?
Which of our beliefs will look quaint to future generations?

What Do Our Actions Say?

As with the flat Earth and the snakes in the bedroom, there are
many realities that our financial beliefs and our financial behavior do
not take into account. Although we are largely unconscious of our fi-
nancial belief system, our blindness condemns ‘
own making. ; ‘ ‘ o . .

While we might vigorously maintain that we knoW that “money

- can't bly happiness” and “the best things in life are free,” honesty re-
quires that we look deeper. Our behavior tells a different story.

What do we.do when we are depressed, when we are lonely, when
we feel unloved? More often.than not we buy something to make us
feel better. A new outfit. A drink (or two). A new car. An ice cream

cone. A ticket to Hawaii. A goldfish. A ticket to the movies. A bag of
Oreos (or two). - o ! . :

us to prisons.of our

f

- When we want to celebrate good fortune, we Buy something. A round
of drinks. A catered wedding. A bouquet of roses. A d’lamo_hd ring.

\
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When we are bored, we buy something. A magazine. A cr}lise. Aboard
game. A bet on the horses. . o K
When we think there must be more to life, we buy something. A

| workshop. A self-help book. A therapist. A house in ﬁhe country: A condo )

in'the city. ' - | i seck
None of this is wrong. It’s just what we'do. We have learned to seek
external solutions to signals from the mind, heart or soul that some-

thingis out.of balance. We try to satisty essentially psychological and

spiritual needs With:consumption at a physical level. How did this
happen?
Here’s an illustration.

The Fuiﬁllmen‘t Curve . ) o .
The Fulfillment Curve (see Figure 1-2) shows the relationship be-

tween the 'experienc_e of fulfillment and the amount c.)f n.loney we

spend (usuallyuio acquire more possessions).-In the beginning of our

.lives, more posSessions did indeed mean more fulfillment. Basic needs

were met. We were fed. We were warm. We were shelter‘ed.‘}vl.ost of
s don’t remember the fear of hunger and cold that was 'remedled by
just a blanket, and a breast—but we all went through it. ‘When-vv.e‘
were uncomfortable, when we cried, semething came from the out-
side to take care of us. Tt seemed like magic. Our needs were ﬁlled. We
survived. Our minds recorded each such in’ciden; and remembgred: look
outside yourself and you will be fulfilled. R .
We then werit from bare necessities (food, clothing, shelter) tAo_ some
amenities ('toys, a wardrobe, a bicycle), and the positive relatxonshlp
between money and fulfillment became even more deeply emlzedded.
Remember your excitement as a child when you got a toy you dbeen
dying for? If our parents were being responsible, they soon ?aught us, ‘
“Those things cost money, dear. Money that we go out and ea;n for
you—because we love you:” We go} an allowance to learn the value of
monej We could select and purchase happiness ourselves! Andso .1t'
went, year after year. There was the prom tux'and cors‘agq.‘The tennis
racket. : o o
Eventually we slipped beyond amenities to outright luxurles—fand
hardly registered the change. A car, fpr e’xa’mple,A is a luxury that the
vast majority of the world’s population never enj oys. For us, hoyvever,
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our first car is the beginning of a lifelong love affair with the automo-

' . bile. Then there’s the luxury of our first trip away from home. For

Money Spent
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. Comforts .

_—

.
More . -
luxuries ¢

Money Spent

The Fulfillment Curve:-

Overconsumption

FIGURE 1-2

Evolﬁtion of the Fulfillment Cu;r\}e |

many of us, there was going away to college. Our first apartment No-
tice that while each one was still a thrl]l it cost mOTe per thrill and the
“high” wore off more quickly:

- But by now we believed that money equals fulﬁllment so we barely
notxced that the curve had started to level out. On we went into life.
House. Job. Family responsibilities. More money brought more WOITY.

" More time and energy commitments as we rose up the corporate lad-

der. More time away from the famﬂy More to lose if we were robbed,

so more worry about being robbed. More taxes and more tax accoun-.

tants’ fees. More demands from community charities, Therapists’ blllS.
Remodeling bills. Just-keeping-the- kids-happy bills.
Until one day we found ourselves sitting, unfulfilled, in our big

- home on two and a-half wooded acres with a three-car garage and ex- -
' pensive exercise equlpment in the basement, yearning for the life we

had'as poor college students who could find joy in a walk in the park.’

We hit & fulfillment ceiling: and pever recognized that the formiila of -

money = fulfillment not, only had stopped working but had started to

- work against us. No matter how much we bought the Fulﬁl]ment

Curve kept headlng /dovvn

‘ Enough—The Peak of the Curve

-There’s a very interesting placé on this graph—-lts the peak Part
of the secret to life, it would seem, comes from: identifying for your-
self that point of maximum fulfillment. There is a name for this peak
of the Fulfillment Curve, «and it provides the ba51s for transforming
your relationship with money. It's a word we use every day, yet we
are practically. incapable of recognizing it when it’s staring us ‘in the
face. The word is “enough.” At the peak of the Fulﬁllment Curve

we have enough (see Figure 1-3). Enough for our survival. Enough

comforts. And even enough little “luxuries.” We have everything we
need: there’s nothing extra to weigh us down, distract or distress us,

nothing we’ve bought on time, have never -used and are slaving to.

pay off. Enough-is a fearless place. A trusting ‘place.’ An honest and
self-observant place It's appreciating and fully enjoying What money
brings into your life and yet never purchasmg anythlng that isn't
needed and Wanted o :
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i  The Fulfillment Curve: Enough

Once you have discovered what is enoughi for you, your Fulfillment
Curve can reyerse direction and head straight up. Stay tuned.

Clutter—A Fate Worse Than Dearth

So what's all that stuff beyond enough—beyond the peak, where
the Fulﬁllment Curve begins to go down? Clutter, that’s what! Clutter
is anything that is excess—for you. It’s whatever you have that doesn't
serve you, yet takes up space in your world. To let go of clutter, then,
is not deprivation; it’s li'ghtening‘up and opening up space for some-
thing new to happen. As self- ev1dent as these ideas may be, many
people experience a subtle (or not so subtle) resistance to lettlng them
in. This is why downscaling, frugahty and thrift sound like depriva-
tion, letck and need. On the contrary! Enough is a wide and stable pla-

"
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teau. It is a place of alertness, creativity and freedom. From this place,
being suffocated under a mountain of clutter that must be stored,
cleaned, moved, gotten rid of and pa1d for on time is a fate worse than
dearth:

While Wntmg this book, we received a letter from a single mother
"who was following the FI program. Shie had been on the brink of

. buﬂdmg a hot tub when. she got one of our occasmnal ‘newsletters.
\ lee a cartoon character, she stopped Inldstnde and asked, “Do I really

want a hot tub?” After all, she reasoned, I can soak in a hot bathtub.
The hot tub will be just one more thing to clean, mamtam, buy chemi-
cals for and fix. Thinking further, she recognized that she could move
her washing machine up from the cellar, where she has'to lift a heavy -

. hatch to even get to it, and put it in the hot- tub space.-That way she

could do her laundry without straining her back (saving money on-
chiropractor bills), eliminate the expenses of building and maintaining
the hot tub, save the time she would have spent being hot- tab social -
secretary for her friends—and still enjoy hot baths. A win-on all counts!
She expenenced what most people experience when they resist bemg
lured down the shppery slope of clutter: relief.
Statxons of the Crass = = R -

"What creates clutter? The Fulﬁllment Curve strongly suggests that
‘most clutter enters our lives through the “more is better” door. It
comes from the disease of materialism, of looking for inner fulfillment:

in outer possessions. It comes from. the early. programmlng that dis-

comfort can be alleviated by somethmg external—a baby bottle,.a blan- ‘
ket, a bicycle, a B.A., a BMW or, eventually, another kind of bottle

It also comes from unconscious habit. Take gazingus pins. A ‘gaz-
ingus pin is any item that you just can’t pass by without. buymg Bv-
erybody has them. They run the garnut from pocket calculators ‘and
tiny screvvdnvers to'shoes, pens and chocolate kisses. So there you are -
in the mall, a shoppmg robot on your weekly tour of the stations of
the crass. You come to the gazingus-pin section and your mind starts -
cranking out gazingus-pin thoughts: Oh, there’s a pink one . . . Idon’t
have a pink one . .. Oh, that one runs on solar cells . . . That Would be
handy...My, a vvaterproof one ...IfIdon’t use it I can always give it:
away . .. Yum, this one has hazelnuts in it...and coconut. .. and -
amaretto . . . never had one of those before ... and before yo'u know
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1t an ahen arm (attached to your body) has reached out and plcked up \

the gazingus pin, and off you go to the checkout, still functioning like
a windup zombie. You arrive home with your purchase put it in the

gazingus-pin dravver (along with the five or'ten others)-and forget

about gazmgus pins until your next trip to the rnall at which point
' you come to the gazingus- pln section and .

Faces and Functions of Clutter -

Just because somethlng is out of sight doesn t mean 1t isn’t clutter.
Our various. gazingus-pin dravvers—-lndudmg our attics, basements,
garages, closets and storage sheds—are havens of clutter, filled with
projects and products we’ll probably never use. Unfinished pI‘OJeCtS
sap you of vitality. Clothing discarded after a few wearings leaves a
vague feeling of dissatisfaction and superficiality.

One friend had a garage filled with electromc parts and. other Valu-
‘able doohickeys collected over many years, most.of which he knew
he’d never use. But if he cleaned out his garage, he’d‘have to admit his
house was too big for him and his wife now that the kids were grown.
If'he did that, he’d have to move. If he did that, he’d have to admit
that "his. marriage had died many years earlier, but that he was t00
scared to leave. It was ea51er to ignore the garage and hang on'to the
clutter. ) :

Once you catch on to what clutter is, you'll firid it everywhere.

. Isn't meaningless activity a form of clutter? How many of the power
lunches, cocktail parties, social events and long evenings glued to
the computer or TV screen have been clutter—activities that add noth-

ing positive to your life? What about disorganized days, full of busy- '

ness with no sense of accomplishment? And what about items on
your To Do, list of tasks that never get done? Stumbling over them,
week in, week out, on your. list is like the frustration ofnavigating
the perennial newspapers and kids’ toys that litter some people s living
rooms. ‘

There is also‘sound.clutter. Is it any Won'der that clutter and clatter
are only'one letter apart? For many of us there are the noises of city
life and of our workplaces that we filter out daily. For denizens of ur-
ban canyons the silence of the desert can be deafening. While not
everyone is cut out to be a desert-dweller, it's a sad commentary on
modern life to realize what a luxury it is to have control over our aural

.env1ronment enjoying only the sounds of nature and good conversa- .
clutter—elements in your environment that don't serve you yet take
_'minds about everything from public policy to personal decisions. Un-

like the photography buffs with suitcases full of 1enses and filters who

‘will be to examine the past so you can understand and take respon51—

your awareness, Lot your arrogance or your shame. It serves to locate
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tion. Instead, there’s the cacophony of cars and buses, television and
radio, microwaves and dlshvvashers, and. trivial chatter, All of it is

up space. There are clutteréd motives, .such as when we .are of many

planned errands are often clutter—running to the. store twice a day
for items forgotten on your “weekly shopping. Hobbies are clutter-
inténsive when the ratio of what you have to. what you, use climbs—

get-their best shots with a pocket digital.

As your awareness of clutter deepens, you’ll be inspired to sprmg-
clean your whole life.” As you follow the nine steps outlined in this
book, you will develop your own personal definition of clutter and
will slowly, painlessly, even joyfully, rid yourself of it. The first step.

bility for the present.

Step 1: Makmg Peace w1th the ]Past

Are you ready to survey your own relationship vv1th money and the .
things that money can buy? The purpose of this exercise is to increase

you in time and space, to review—without blame——your eammg and
spending activity in the past. -

A caveat before we contmue Stop Read thls. It’s important..
While this is Step 1 of the FI program, you don’t have to do it .
first. And you don’t have to stop reading until you do it. You need.
to do it eventually, but you could start with Step 2 and come back to
this step later. In fact, we suggest that you read the whole book first,
rather than doing each step as it comes up;-then come back and get -
started. S - ' .. :
There are two parts to this step ‘ : '

A. Find out how much money .you have earned in ‘your
lifetime—the sum total of your gross income, from the first
penny you ever earned to your most recent paycheck.

B. Find out your net worth by creating a personal balance
sheet of assets and liabilities.
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A. HOW MUCH HAVE YOU EA_RNED IN YOUR LIFE’?

In1t1ally thlS task rnay seem 1mposs1ble “I haven’t kept track!” you.

may protest. A little bit of archaeology pays off. First, dig out your cop-
ies of old income-tax returns. Adjust the figures to reflect any cheating
you did—tips you didn't report, jobs that paid. you under the table, in-

formal consultrng, gambling winnings, gifts from relatives that went

unreported, any money you've stolen, cash prizes you've won, remnt
collected from the extra room in your house or the extra house you

never use, and all other unreported income. Go down memory lane to.
those summerjobs you had durmg high school and college, and all the

tyﬂnsts and turns of your own financial meandering through adult-
hood. Spend a few days with whatever financial records you may have
stashed away: check stubs, bankbooks, paycheck stubs, old abanndoned
account books. If you have a résumé, use it as an outline fora year-hy-
year job history. Tell the truth about those three _years you glossed
over as “further career training”: what odd jobs did you have and how

much did you earn picking apples, house- -sitting or vvaterlng the neigh- ‘

bors’ plants and animals? :

For those of you who live in the Unlted States and have beensala-
ried employees your entire working lives, the Social Security Admin-
istration has also kept a record. Contact your local or state office or
the national one and apply for a Statement of Earnings form. But ‘if
no records exist anywhere, even in the computers at Social Security,
estimate as best you can. The object is to get as accurate and honest

a figure as possible for the total amount of money: that has entered
your life.

The Value of Step 1

_ This'step is useful in several ways:

L. It clears the fog shrouding your past relationship with: money.
Most people have no idea how much money has entered their lives,
and therefore no idea how much money could enter their lives.

‘2. Tt eradicates such myths and false self-concépts as “I can't: earn
very much money” and even “I don’t have to worry, I can always earn

‘» lots of money” (often said by individuals being supported by some-
one else). If you are one of the many who grossly underestlmate how
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“much money'has entered their lives, this step can be amazingly pow-
~erful. You are worth more than you thought. '

3. It gets you to ground zero, enabling you to begm the finan- =
cial program with a clear head and confidence in your wage- earmng
ability. ’

;4. It allows you to see and let go of -any skeletons from the past you .
may have in your Closets——any secrets or hes that may be distorting

_your current relationship, with money.

The power of this step cam:be seen in this story about a divorcée in
her mid-thirties who had attended one of our seminars. She had been’
‘a suburban housewife most of her adult life, afflicted with the ‘mental
malady that often accompanies this professron she had an image ‘of -
herself as dependent; unworldly and (if the truth be known) unwor-

.thy She “knew” this step didn’t apply to her: after all, she had made
‘no financial contributionto her marriage anid was, to that day, ashamed

of accepting ‘the divorce settlement money—money she felt:she hadn’t
earnied. But, faithful to the warnings about every step being. essential,
she sent away for her Statement of Earnmgs——-and learned that she
had earned over $25,000 from assorted odd jobs during those years
of her marriage when she was contributing “nothing.” In the mirror
of that statement, she saw herself for the fifst time as a competent
wage-earner. Merely doing this step gave her the confidence to apply ‘
for and land a job at tvv1ce the salary she had prewously assumed she
was worth.,

Useful Attrtudes

No shame, no blame. This step may bring feehngs of self-c¢riticism-—
even shame—to the surface. Here's a way to.work through those gently,
a valuable exercise that people use to help them thoroughly “change’
their minds” and learn to think in new ways. Some people call it by
its Sanskrrt name, mantra, but it's really any- simple word or phrase
that ernbodles a particular attitude or attribute you want to. focus on.
Counting to ten is a sort of mantra for people who are.quick to anger.
Very often parents and.other people who deal on a regular basis with
uratlonal behavior will repeat “Patience, patience, patience” before
responding to the latest crisis. A mantra i$ like a rudder, something
that allows you to steer your mind away from darger and toward a
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clear open horrzon. A useful mantra for following this financial pro-

gram is “No shame, no blame.” :

In choosing to change unwanted behavior, there isa dlfference be—
tween “recrimination” and “discrimination.” Recrimination is about
shame and blame, good and evil, while d15cr1m1nat10n sorts out the
true from the false. Sinking into blame and shame slows your progress
toward financial freedom. Recrimination immobilizes, demoralizes

and dlstracts ‘you. Discrimination, however, sunply shines a bright

light on potentlal pitfalls so that you can skirt them.

You may stumble repeatedly over the desire to blame yourself (or
other people) based on what you learn by following this program. At
those times, remember discrimination and remember the mantra: No
shame, no blame As a case in point, your lifetime earnings represent
just a number, not your number. That figure is neither too much nor
too little. It does not prove your worth or your unworthiness; it is jus-
tification neither for despair because none of the money is left nor for
gloating because your friend earned so much less. :

Impeccability. Since accuracy and accountability are: called for in
every step-of the program, starting out that way sefs a good example
for you to live up to. When you do this. step (and. the others in this
book) set your sights en impeccability—have you really searched your
files and your memory banks for all your income? Yes, you could set-
tle for a “close enough” answer—but.we suggest you go for the former,
* since the power of this program increases with every ounce of honesty

and integrity you invest in it. Rounding to the dollar takes a lot of soul .

and paycheck stub searching. Rounding to the $100 is looser, but over,
a lifetime that might be plenty. Rounding to the $ 1,000....

, well, people
who do a halfhearted job often get a life to match! ' '

CHECKLIST
1. Statement of earnings from Socral Securlty
2. Income-tax returns .
3. Checkbook records
4. Old and current bankbooks
5. Gifts
6. Winnings

The Money'vTrvop: 'The‘Old’v.Rood Map for Money ¢ 31 -

7. Loans
8. Capital gains
9. Illegal sources
‘ 10. Contract labor not reported to the IRS (t1ps baby51ttmg, errands)

. v

-~

B. WHAT HAVE YOU GOT TO SHOW FOR. IT"

]For the years you have been Workmg for wages, a’ certain
amourit of money (which you just calculated) has entered your
life. The amount that is left in your life now is your net worth.

;7 Prepared You W111 be calculating your net worth (your-total as-'
sets minus your total 11ab1ht1es) perhaps for the first time in your life.
Brace yourself. You may discover that you are deeply in debt, and un-
til this' moment you have been unaware of the awful extent of it. Now
is the time to face that truth. It's like getting on the bathroom scale af- -
ter the holidays: there’s a little sting, and then the chance to make
some changes. On the other hand, you may make the delightful dis-

- covery that you are in a position to be financially independent now.

Many people have made that discovery, simply from doing this step.

There .is an implied challenge in the phrasing of this step: “What
‘have you got to show for it?” Say it out loud. Use different intonations.
It usually comes out sounding a bit critical—snotty, even. Your com--
mitmentto Financial Integrity is stronger than your fainitheartedness,
however. So on with it: What do you have to show for all those dollars
that have entered your life? Let’s find out.

-Greating a Personal Balance Sheet simply means gorng through -
your material universe and listing everytlung you own (assets)
and everythmg you owe (lzabzlztzes)

. qumd Assets

Cash, or anythlng that can easily be converted to cash, belongs in
this category. Include the followmg. ’

¢ Cashon hand—-——mclucle the plggybank the change on your dresser
the emergency money hidden in the glove compartment ;

'
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* Savmgs accounts Look for old bankbooks that you may have for-
‘gotten about, and that account that you opened with the mnnmum
$100 to get the Free Bonus D1g1ta1 Doohlckey

o Checking accounts

e Savmgs certificates or certificates of deposit.
~ e U.S. savmgs bonds (including that one you gotas a graduatlon gift
and have since forgotten).

o Stocks. List at current market value.

¢ Bonds. List at current market value.

+ Mutual funds. List at current market value.

o Money market funds. List at current market value.

+ Brokerage account credit balance.

+ Lifé insurance cash value.

-.Fixed Assets

In listing these, start with the obvious: the market value of your'
mgjor possessions—e.g., your house, your car (or cars). Contact a real-
tor for the current market value of your house. Consult the “blue.
book” (available online or at'your library) for the going price' on the .
make, model and year of your car.

- Go through your attic, basement, garage and storage shed. Itemze
everything worth more than a dollar, without subjective evaluations
like “That’s worthless.” Have fortitude. This process alone has stopped
several inveterate pack rats, tinkerers and collectors with garages full
-of real treasures. Realize that you either do it now or someone you
love will have to do it after you are gone. If your storage area really is
piled floor to ce111ng ‘with' the accumulation of a lifetime, you might
want to leave it until last, so you don’t get overwhelmed. :

Go through every room of your house and inventory everything.
Look up at those decorative light fixtures. Look down at that rug. How

about the nice walnut shelves you put.in a few years ago; and those
Indian artifacts? Confront your clutter squarely. Be thorough, but not
irrational-that is, not every knife, spoon and fork has to be listed in-
dividually, but do list separately that expensive rosewood handled
carving set ‘with the. mahogany case. And the two sets of dishes that
are still in their boxes.

Give an approximate cash value to everythmg you own. . That means
current cash value, what you could get for each item at a consignment
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‘shop or garage sale, or via online auction or c1a531ﬁed ad sites. For help )

in pricing your possessions, look at online auction or classified listings,
or the “For Sale” classifieds in your local nevyspaper. Get your: more
valuable personal or household ltems appraised.

Don't ignore anything. One person’s useless junk is another’s pre-
cious antique. Just because you don't value an item doesn’t mean it
has no value.

Don‘t overlook debts owed to you atleast those you can reasonably
expect to collect. Include security deposits on utilities, phone house or
apartment rental.

Any material that can be converted into cash should be listed. You are

playing the role of appraiser for your own estate. Let it bean enj oyable >

exercise. You needn't sell any of it if you don’t choose to, SO don't let
sentlmentahty deter you from your inventory. In fact, don‘t allow any
emotions to waylay you. Don't let grief dissuade you from assigning a
cash value to the power tools your husband left behind. Don't let em-
barrassment about your compulsive spendmg discourage you from
pricing the twenty pairs of shoes sitting in your closet unvyorn. Don't

let guilt keep you from cataloging all the exercise paraphernalia you -

bought and have never used. Instead, rejoice! You are finally discover-

ing the real value of that stationary bicycle and rebounder: not the .

pounds you'll lose but the price theyll command-at a garage sale.
While some people can knock this exerciseoff in a ‘day or.two, one

woman took three months to do her inventory. She went through”

every box, looked at every photo and opened every, drawer and cup-
board, not only listing the items, but recalling how. and why ¢ach had
come into her life. The process led her into a deep experience of grati-
tude for what she already had.- So much: dissatisfaction comes from

focusing on what we don’t have that the simple exercise of acknowl-

edging and valuing what we do have can transform our outlook. In-
deed, some people would say that, once we're above the survxval level,
the difference between prospenty and poverty lies. 51mp1y 1n our de-
gree of grautude

Liabilities : ‘ =

" This category includes a]ll your debts, whether payable in
money, goods or serwces—everythmg you owe, from loans to
bills outstanding.
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If you list as an asset the current market value of your house, in-
_clude as a liability the balance owed on it. Do the same with the bal-
ance on your car payments. : kK

Don’t forget to include bank loans or. loans from friends, credit- card
debts, educational loans and unpaid medical and dental bills.

Net Worth o -
Add the ﬁgures for lnqurd assets and fixed assets, and sub-

" tract fiom that the figure for liabilities. In the most sunphﬁed,
_concrete, material sense, this is your current net worth. That is

what you currently have to show for your total hfetlme in-

come; the rest is memories and illusions, as far as the reahty of
balance sheets is concerned.

We do not include your nonmaterial assets your educatlon the

skills you have acquired, the goodwill you've bought by treating
everyone to'a free round of drinks, the tax-deductible receipt from-

United Way, the Well-adjListed'personality that cost you eight years of
therapy to get, the increased business that:eomes‘your way because
‘you belong to the “right” club. Valuable as these may be, .they are all
intangibles, and as such are irnpossible to evaluate in the crisp, nu-

meric, objective ways that Vve are learning to apply to our personal
finances.

After completmg this evaluatlon of net worth, some people come to

"' the sober realization that they actually have a negative net worth;

some are surpnsed at how little they have to show. for their lifetime
earnings; and others are amazed at the quantity and value of the pos-
sessions on which they have spent their lifetime earnings.

Whatever you find, it’s important to remember that net worth-does
not equal self Worth

gl

WHY DO A BALANCE SHEET?

1. While it may not 1n1t1a11y appear so, this pomt in the program is
very encouragmg So far your financial life has had’ Very little direction

-or consciousness. Financially speaking, you have been like someone

driving around without any destlnatlon——burnmg gas, spinning your
wheels and getting- nowhere. You" may have many happy memories

. . f
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and other mtangrbles, but only a few real souvenirs that could be con-
verted into cash. With the full power and clear direction that taking

the reins of your financial affairs will give you, you Wﬂl have the abil- ,
“ity to be far more effective in the world. ‘ -

. 2.You now have an overview of your financial status and can objec-
tively choose whether ornot to convert some of your fixed assets into
cash, thus increasing your savings—or getting a bit further out of
debt. . - ‘ :

One person upon completmg th1s step, realized that she could liqui-

date her excess possessions, invest the proceeds and have enough inter-
est income to-immediately be financially 1ndependent in comfort and
style. While she didn't choose to do that right away, the awareness it-
self allowed her to take more risks in the direction of her real love, art—
and she is still doing the other steps and getting tremendous value.

" Another individual realized that he had many possessions that he
Wasn’t using and no longer wanted, but had been hanging on to be-
cause he “just might need thern someday.” His creative solution was to
sell these belongmgs and set aside the proceeds to beuséd to replace

“any of. them he might find himself in need of in the future: Mean-

while,-his money was earning ‘interest, his life became snnpler, ‘and

someone who really needed those items was getting use out of them.
And remember, No shame, no blame. In creatmg your balance

sheet, many feelings associated with your material universe may arise:

sadness, grief, nostalgia, hope, guilt, shame, embarrassment, anger. A :
dispassionate and comipassionate attitude can go a long - way toward -
making this step truly enhghtemng——l e., able 1o lighten the physmal

“and emotional loads you've been toting around for SO many years.

CHECKLIST FOR CREATING YOUR BALANCE SHEET

* Assets, Liquid
Cash on'hand
Savings accounts
‘Checking accounts
Savings certificates. or certlﬁcates of depos1t
U.S. savings bonds
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| Stocks = . L » - .~ Balance on car . " o o . : | f

Bonds : L C Other time payments _ .
. Mutual funds : ” o : , | .
Money market funds = - With the completion of this step you. have. entered the here .and
- Brokerage account credit balance - ' . o now. You have examined and come to terms with your past relation-

Life insurance cash value . B ‘ ship with money, and you have seen how much money you have ;
' ‘ been able to earn and what you currently have to show for it in mea- - |
Assets, Fixed o surable terms. You are now ready to look at the present.
House - , 4 B ' . ’ : o v . o
Vacation home - o ‘ o L : - : :
Car(s) : o = SUMMARY OF STEP 1 | | ) , ‘
Furniture o ' - . . S v : . . .

Antiques : : R ‘ A Fmd out how much money you have earned in your i :
Art o . . " - lifetime. ' ‘ ' ‘ &
Clothes . ‘ . C B. Create a balance sheet of your assets and hablhtles. What
Sound system I C - ' doyou have to show for the money you've earnedf
TV(s), DVD(s) R ‘ L T ‘ , S o .
Wedding dress : ) ‘ ‘ L P . .
Shoes/handbags - - ‘ : o ' o o B S
Lamps . : ' S : ‘ o A : ' v . : ‘ ' - \
Jewelry o : » : ’ ' ' o ‘ o :
Debts owed you
Security deposits _ ' . ’ ‘ o o ‘ .
Computer(s), printer ‘ : ‘ C L . -
" Sports equipment o ’ / ' ‘ - - S .
Bicydle/motorcycle o o ‘ ‘ - K T \
Silverware o ' L » : S : ‘
- Kitchen: refrlgerator, stove, microwave ' - ' o . - ' !
.. Power tools , R S : o ' :

‘Digital camera, video camera 4 o S e T : C ' o <

Liabilities
.Bank loans

School loans S - o 1 .
Credit-card debts . ' o :

Loans from friends =~ - ' : t S

Unpaid bills: medical, dental . ’ . . i
Balance onhouse =~ ' ' o : Lo . B ‘
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HOW MUCH 1S ENOUGH?
THE NATURE OF FULFILMENT

What is fulfillment? Whether in the sense of accomplishing a goal or
enjoying a moment of real contentment, fulfillment is that expelnence
of deep satisfaction ' when you can say, Aaahh . ..that was a de 1Ci?111118
meal, a job well done or a purchase worth the money. To find fu 1-
ment, though, you need to know what you are looking for. It’s fairly
" easy to know what fulfillment is in terms of food or other temporarg
pleasures. But to have fulfillment in the larger sense, to have a fulﬁllef
life, you need to have a sense of purpose, a dream of what a good life

" might be. ’ ‘ i
For many of us, however, ”grovvmg up’ has meant outgrovvmg

~dreams. The aspiration to write a great book has shrunk to writing ad-

‘vertising copy. The dream. of being an.inspiring preacher has evolved
into being an administrator and a mediator between the factions in the
congregation. Instead of really knowing who their patients are, how
their patients live or the challenges in their lives, doctors todaly are
plagued with back-to-back fifteen-minute patient visits and malprac-
“tice suits. The dream of traveling around the world becomes two weeks
a year of hitting the tourist traps. Living a fulfilling and meaningful life
seems almost 1mp0551b1e given the requirements of simply. meeting
day-to-day needs and problems. Yet, at one time or another practically
every one of us has had a dream of what we wanted our lives to be.
* People with a diagnosis of cancer often get that divorce or take the trip
they’ve been dreaming about or take up a new hobby that’s.been pa-
tiently waiting for its time in the sun. :
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Wherever you are, take a fevv moments now to reflect upon. your
dreams. So many of us have spent so many hours, days and years of -
our lives devoted to someone else’s agenda that it may be hard to get
in touch with our dreams. So many of us have whittled away at our
uniqueness so.that we could be square pegs in square holes that it
seems slightly self-indulgent to wonder what kind of hole we would
be inclined to carve for ourselves.:Indulge yourself now. Stare out a.
window. Shut your eyes And envision what would be a truly. fulfilling

life for you. To help you get started on thlS journey, ask yourself the
follovvmg questlons

¢ What did you want to be when you grew up?
+ What have you always wanted to do that you haven “t yet done?
¢ What have you-done in your life that you are really proud of?
o If you knew you were going to die within a  year, hovv would you
spend that year’ ‘
+ What brings you the most fulﬁllment—~and hovv is that related to
- money?

o If you didn’ 't have to Work for a hvmg, vvhat vvould you do with
your time? .

You may want to write your answers down These questlons help
you focus on what you truly value, what makes your life worth living.

In this next step, you'll be finding out how well your spendlng is
aligned. with those values

EVERYBODY’S GOT A DREAM R

Some people ‘have fairly convennonal dreams, the kmds many Amer— 7 ‘
icans would cherlsh '

Amy and sz D., for example had a simple dream They wanted to raise a
family in a big farmhouse in a rural area. When they got married they had,
between: the two of them, logged more than twenty years in the workaday
world—Jim as a career navy man and Amy asa graphzc artist—yet by ‘the-

.mid-1980s they had only $1, 500 in savings to show for it. Their first child, -

according to Amy, was born“sine months and fifteen minutes after we were
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married.” They }ecognized that they valued family and community abm}e the
fast lane of life in which they had both been living and decided to raise their
children and realize their dream on only one income—Jim's salary from the
navy. R o ' o
To realize their dream they called upon all the frugality training they'd got-
ten from their thrifty-parents and devised scads of new strategies for saving
money. Neither. had any sense of deprivation. They thrived on this challenge to,
their creativity, and their relationship thrived on their shared purpose. In seven
years they had four children and saved $49,000 by the late 1980s (all from
Jim's income, which at that time was under $30,000 a year; Amy stayed home
with the kids)—enough to make a down payment on a rural farmhouse in
Maine, pay off all debts and buy a new car, furniture and appliances. Two
years after that, Amy decided to put her graphic skills to work and create a fo-
rum where frugal ideas could be exchanged. In June 1990 she published the
premier issue of The Tightwad Gazette, an eight-page newsletter full of prac-
tical tips about living the good life on a shoestring.! A year later they had
twins—and were still able to live within their means. Their story is testimony
to the fact that simple dreams, like having 1 house in the country and staying
home to raise a. family, are truly within reach. : S

Other people have more unconventional dreams:

Wes L.'s passion is nature-—Dboth being in it and preserving it. For him the
FI program is a way to do what he's always wanted to do: contribute to hu-
manity’s understanding of and respect for the ratural world—full-time. He's
«  gligning as many parts of his life as possible with this dream. His paid employ-
" ment is as a chemist measuring air qitality. He's moved within walking dis-

-tance of work so he won 't contribute as much to'the air pollution he's measuring.

On vacations he kayaks through unspoiled wilderness areas, and on weekends

he tedches 'kayakihg to help others experience nature safely and respectfully.
. And with his “disposable income” he builds up his savings and supports major

conservation organz’zatioﬁs.,The compass of his life is the natural world, and
" every aspect of his life points-in that direction. - : :

v

And some peoplé look forward to fulfilling a number of dreams."

Kees and Helen K. are a case in point. Kees was a physician and the medi-
cal director of a clinic that provides medical care to minorities and migrant
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workers. Helen was a former teacher active in the prbg%ams of a m;tmber of
nonprofit organizations who also Held down the fort for her family. They loved

© their lives but Zo?ked' forward to an “empty nest” so that they too could fly the.
- coop. The financial program gave:them a way to retire from their paid employ-

ment vat.the same time they retired from being full-time parents. They moved
to a.sma‘ll town and bought land that became the heart of an‘”eco-’vz’llage"’—— »
an intentional community committed to susz‘az’nabz’lity on every.level péssz'ble
Hellen' is now-a force bf nature in this new community and also has time for'her. ‘
painting. ‘ o o

. Step 4 of this financial program allows you to evaluate ydur priori-.
ties and‘rebalance your accdunts. It allows you-to take YOur, drearns
out of hock a}nd reincorporate them into your everyday, making-a-
dying life. Eventually, you'll find you are finally making a living! -

Step 4: Three Questions That Will Transform Ydur Life

. In this step you evaluate yoin‘ s‘péﬁding by askiﬁg three ques-
tions about the total spent in each of your subcategories:

1. Did I receive fulfillment, satisfaction and value in proportion to
life energy spent? o ‘ L S R

2. Is this expenditure of life energy in. alignment with my values
and life purpose? 3 o S ‘

3. How might this expenditure change if I didn't have to work for a
living? S o

To do this step, go back to your Monthly Tabulation form and notice
the three blank rows along the bottom. This is where you will write -
the answers to our three questions (see Figure 4-1). You have alreadyA
convetted “dollars” to “hours of life energy”; now you can take a»look‘ ‘
a.t how-you wart to spend that precious commodity. These thfee qﬁes-
tions, applied to each spending subcategory on your Monthly Tabula-
tion, will give. you a. basis for evaluating the way byou' spend y'o‘ur
money.- . ' o l
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QUESTION 1; DID I RECEIVE FULFI'LLM]:E“.NT,“ A
SATISFACTION AND VALUE IN PROPORTI(?N
TO.LIFE ENERGY SPENT? '

- This question provides a way to evall‘uate YOur. exp;endi.ture“s,
Take a look at each subcategory With this question in m.md. i
you received so much fulfillment from phis .gxl).ense- of life en-
ergy that you'd even like to increase spending in this su_bc.ate(i
gory, place a + (or an up arrow) in thg first ng. If you re'cen;le

little or no fulfillment from it, put a—(ora down arrqvv) m t at
box. I the expense feels OK just as it is, mark the box with a 0

This éimple exercise will show you where your spegding is 50 au.toj ,
‘matic, or.even addictiv‘e,‘tha't your life energy flows in that dlr:acuon
-while fulfillment lies in the opposite. You might even ﬁnd your 'shc;lp-
ping weaknesses,” your gazingus pins. At .ﬁrst. yo111 n.n(ght aggrﬂy e-f

fend one or another of your gazingus-pin habits. “I like h:wmg 'bts of :
shoes. Every pair has a function. Anyway, it's my money. But no on.e
“is trying to take your gazingus pins away from YO?' I‘n‘fac.t’, no Qne 1s'-
‘even listening, since the honesty required by this exercise emerge.si
most readily in solitude. Over time, seeing the‘ number of hou;s of your
life you spent in order to reward yourself with yet anothe'r ggzmgus
pin might make it less of a treasure and more of a booby prize.

Evy M., an iﬁtensive-care _nurse,'talked about her pet purchase: “I discov-
ery month I bou,

‘ i;;i;]::; ‘;h?;z placed thenf in the back of my closet withyth_g ofher fon‘y-plus
pairs—making room for my next new shoes. I calculated ,thaj in one Lmant{fz I
spent ten hard hours at work to pay for one pair of shoes. 4 large. minus sz'gn
went in the box under my category for. shoes. No amount of ratzonalzz'atzon

 could keep me from seeing the simple truth: 1.did not get value from having so

many pairs of shoes.”

On the other hand, yoﬁ might find you've been too much. of a

-pi i tegories where you get.a
penny-pincher in ca . ¢
sure you note these areas of supreme satisfaction and put your + (or

up arrow) in-the columns where you are actually underspending. -

It at least one new pair of shoes, wore them a few

lot of fulfillment. Make,
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“ The trick to'doing this evaluation is to do it objectively, without ra-
tionalizing to yourself why the expenditure was so high or so low and
without condemning yourself by agonizing about how you could have

“spent that much in that category. The key phrase to remember is “No
shame, no blame.” . - h ‘

Couples have also found this step a valuable way to discuss differ-

~ ences in their spending habits with ec’}uanimity and objectivity.

Ted and Martha P. discovered that this question provided a gentle way to
evaluate each other’s spending patterns without getting defensive or adversar-
.ial. Rather than directly challenging one ‘of Ted’s purchases, Martha cah Just
calmly ask whether he really got fulfillment, satisfaction and value in propor-

' tion to the amount of life energy spent. They find that they are able to observe—

and even comment on—each other's gazingus pins with a lot more compassion.,
For Martha it's books. For Ted it's phones (he has one in every room—and some

don't always work). Being able to-discuss financial choices without subtle bick-
' erinig has been invaluable for them and has actually helped their marriage.

v

Developing an Internal Yardstick for Fulfillment
Answering this question helps you develop an internél yardstick
for fulfillment and in the process kick any unhealthy shopping hab-
its."You may discover that you've been measuring your fulfillment, or
“lack of it, by what those around you have or by what advertising'says " ‘
“you should want. Being fulfilled is having jﬁst eno'ugh. Think about it.
Whether it’s food or money. or things, if you don’t know, from an in- -

~ ternal standard, what is enough, then you will pass directly from “not

enough” to “too-much,” with “enough” being like a little whistle-stop
town. You blink and you've missed it.-You will rarely have an expexi-
ence of fulfillment. By diligently working with this question you will
begin to identify, for yourself, an internal yardstick that you can use to -
measure how much is enough.

The primary tool for developing this internal yard'sfciék is awareness.
The affluence that surrounds us has been called the American Dream,
and with good reason: we’ve been asleep. We wake up by questioning
the dream. Asking yourself, month in, month out; whether you
actually got fulfillment in proportion to life energy spent in




114 ¢ Your Money or Youlﬂl;ifev

each subcategory awakens that natural sense of lmowmg When
enough is enough. ‘ :

You come to differentiate between a passing fancy and real fulfill-
ment, that point of perfect balance where desires disappear because
they have been completely met. Any less would be not enough Any .
more would be too much. A fulfilling meal is oné where all the flavors,
smells and textures blend perfectly and your appetlte is satisfied with-
out even a trace of the discomfort of having overeaten. In the same
way, a fulfilling car is one that meets your transportation needs per-

fectly, that is pleasing enough to the eye, that you will enjoy owning -

- for many thousands of miles, that doesn't insult your wallet or your
values . and that, with good maintenance, will be both reliable and a

pleasure to drive. Your internal yardstick, would dismiss any superficial

desires to impress others, to relieve the ‘boredom -of driving a two-
year-old car, to own a Lexus because you want the status symbol: or to
have a blue convertible that matches your eyes. Those are all external

vardsticks. If an experience or a purchase is truly fulfilling, the desire -

disappears for a long time. You are satisfied, contented, at peace.

Having an internal yardsuck for fulfillment is actually one part of
what we call Financial Integrity. You learn to make your financial
choices independently of what advertising and industry have decided
would be good for their business. You are free of the humiliation of
being manipulated into spending your life energy on things that don't
bring you fulfillment. Marcia M., whose story" we'll be hearing in
Chapter 7, reported that before doing this evaluation she used to feel
powerlessover the money in her wallet. “I'd walk into a store ‘and my
money would fly out of my wallet.. Not literally, but that’s how it felt.
'I'couldn’t stop it.” It is a form of Financial Independence to be able to
“just say no” to unconsc10us spendmg

To Recap : , : : ‘

When evaluating your subcategories place a 0 in ‘the box- if the ex-
penditure feels fine just as it is, a + (or-an up arrow) if yotu got:so much
satisfaction that you might even like to increase that expenditure or a

— (or a down arrow) if the amount of money spent was notfulfilling. -

This questio'n is an opportunity to look at the degree of satisfaction in
your lifé by examining something as simple and tangible as the way
you use your life energy No shame no blame It’s simply the facts.
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QUESTION 2: IS THIS EXPENDITURE OF
LIFE ENERGY IN ALIGNMENT WITH MY
VALUES AND LIFE PURPOSE?

Thls questlon is lllumlnatmg It gives you a concrete Way of - S

looking at whether or not you're practicing what you preach.
As you did with the first questxon, ask of each spending subcat-
egory, “Was this expenditure of life energy in ahgnment with
my values and my life purpose?” If your answer is a strong
“Yes,” put a + (or an up arrow) in the second box, under that
colummn. If it’s a “No,” just put the—(ora down arrow). If it’s fine
as it is, put a 0. Take as long as you need to think it through

. People, like ‘Amy and J1m D. had a-clear set of Values and a strong
sense of purpose when they undertook their tightwad campaign. So
did Wes L. and Kees and Helen K. Measuring their financial choices
against these two factors helpedthem to align their finances with their
dreams. On the other hand, many people thng otherwise well-off
lives are. suffering from a poverty of ideals. Many heirs and heiresses
are among the lost and. confused—all dressed- -up financially and no-
where to go. And lots of ordinary people who've achieved the Ameri- :
can Dream are also wondering Vvhether there isn't more to life than
this.

What about you7 Are your values and hfe purpose clear, or are they

out of focus, buried under the welght of.a lifestyle that doesn’t seem
to fit?-

Values

Let’s talk about values first. What are values, anyvvay’f’ Our Values
are those principles and’ qualmes that matter to us. Living our values
gives us peace of mind. Not doing so disturbs our conscience and, if we
aren’t aware of What's going on, disables that inner gyroscope that orl-
ents us. On one level, values are the ideas.and beliefs on which we
base our decisions. They are like an invisible ethical DNA, made up of
our sense of right and wrong, that structures our choices..So our val-
ues reflect our beliefs. But since how we act reflects our real motiva-
tions, our values are revealed by our behaviors. (Parents sometimes
try to sidestep this fact with the phrase “Do'as I say, not as I do!?)
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Whenwe'choose to provide food, shelter and clothing for our chdlj
dren, we are making that choice on the basis'of values—being a good
' parent, expressing a natural feeling of love. Whether we spend our
. day off walking in the park or going back to the office, our choice is
based on values. “But I sad to go to-the office!” you say, “That’s not a
values decision, that’s pure nece551ty!” Yet'you value the paycheck so
~ you choose to do the job. Or you value being responsible to your fam-
ily. Or you value the guy in the next cubicle (perhaps more than you
should). Our behavior is a concrete representation of our values. How
we spend our time and money says Volumes about who we are and
what we stand for. _

This book deals with. one of the chief soc1al mamfestatlons of our
VaIues—how we handle money in our lives..

You learn qulte a lot about the values you are living when you look
at'your Monthly Tabulations. What values do the $150 (or 25 hours
of life energy, at the $6 per hour we calculated in our example in Chap-
‘ter 2) spent on eating out reveal? They could indicate any number of
things: that you value convenience, that you like good food or that

you want social time with friends. What about the 12 hours donated.

to a charity? The 30 hours for the phone bill?

You may find that you are comfortable with many of these expendi-
tures. And some you may question. Twenty-five hours of life ene-rgy
sperit on eating out may seem fine—until you realize upon reflection
that you devoted only eight hours this month to one of your children.
For many people, the values expressed in their expenditures are not

the values they really want. to be living. Your totals in some'of your -

categories may reveal that habit, peer pressure or even boredom has
gotten the best of you.

Go back to the quesuons at the beginning of the chapter. If you
didn't have to work for a living, what would: you do with your tirne?
What have you done with your life that you are really proud of? How
would you spend the next year if you knew it was the last year of your
life? Your answers to these quesnons will tell you a lot about what you
truly value.

Your Monthly Tabulations are like a mirror. As you ask the question,

“Is this expenditure m.ahgnment with my values?” month in and

month out, you will find that you are looking deeply into yourself.

‘Simply as a result of asking and answering this question you will make
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changes, large and small, that brmg you closer to Fmanc1a1 Integrlty,
where all aspects of your finarcial life are in harmony with your true -
values.-The process of coming into integrity is like that telescope we
talked about in Chapter 2. The multiple lenses of the telescope allow
'you, the v1evver to extend and. expand _your vision—but only if each -
lens is clear and polished, and only if all the lenses are aligned and
properly oriented one to the other. If any aspect of ourselves is out of
alignment with the whole of our being, we will not be able to see very

far; in fact, our vision will be completely obstructed by that one lens
that is out, of 11ne

Tom C. had the makings of a 1)e77y nice life. All the pieces-were there to add.
up to success: a terrific wife, two kids, twa cars, a lovely house and plenty of
tangible and intangible benefits from his job as a school administrator. He had
respect, good income and security. He was successful—but he wasn thappy
In fact, he was mad. He was angry and frustrated with the system that had led =
him to believe that if he had the rzght stuff (i.e., house, cars, job, etc.), he'd feel
fulfilled. He didn’t. Looking far away out, he attended one of our FI seminars.
On that day he realized something he knew but didn 't know—that happiness
doesn't come from externals. It comes only from- integrating your values with
your relationship with money. Nothing was wrong with his life, but the pieces’
didn't add up to something he was mternally proud of. His life was good but
it wasn't real. When he looked at his values, he realized that his ovemrchzng
desire was to contribute something toward solvmg some of the world's problems

-instead of Just being ovie of the decent yet sleeping millions who consider mind-

ing their own business their highest good. But how could he live his values? His
Job, while good, did nothing to express his concern for the world. He took a risk,
and a cut in pay, by leaving the school system to develop a private counseling prac-
tice and to work in a clinic in conjunction with a doctor. His new career slowly
came into focus. Bventually he went into partnership with an associate, holding
training sessions and semindrs. Tom and his partner help people get in touch
with their values and worth, and with their responsibility to themselves and the
larger community. Tom has pieced together his skills, values and concerns.into a
life that fits for him. st insides match his outszdes and he's ﬁnally happy.

What Is Purpose?

The second part of this quesuon calls on you to. evaluate your ex-
pendltures in hght of your “life purpose.” But vvhat does that really
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mean? Purpose implies direction and time—you'do something now to
have something later that you value. For some people, like Amy and.
Jim D., doing work they enjoy and raising a loving family defines their
_purpose. For others the sense of purpose might be elusive, not quite in
focus—their actions don’t reflect their deepést desires. Some individu-
als, waking up to the emptiness of a purposeless life, spend years look-
ing for some purpose to give life meaning. Others, like Wes L., seem to
have it identified from the moment of birth. What s this thing calh:d
purpose in life? ‘ B ' ' o :
' Purpose can-be as straightforward as your goal (I am doing this in
order to get that). It can be revealed in the answer you give when
someone asks, “Why are you doing what you're doing?”—your moti-
vation. It can be the deeper meaning you ascribe to the events of your
life (thé real purpose of my job was to meet my wife). ’
* “Life purpose,” however, implies something beyond “reason.”- It.
. isn’t simply achieving a goal or acquiring s‘b'me longed-for possession.
It isn’t the meaning you ascribe to events in your past. It is a chosen
dedication of your life energy to something you believe is more impor-
tant than your individual little existence..It is your commitment. It is
that-for which you will sacrifice your life—at very least your time, at-
tention, creativity, effort and perhaps even your life itself. It becomes
your identity as surely as your namie, your body or your story.to date.
". You can see these different kinds of purpose—goal, meaning and
dedication—in this story about three stonecutters, each chipping away
at a large block. A passerby approaches the first stonecutter and ésks,
“Bxcuse me, what are you doing?” Thé.stonecutter replies rather
gruffly, “Can’t you see? I'm chippirig away at this big hunk of stone.” -
Approaching the second craftsman, our curious person asks the same
question. This stonecutter looks up with a mixture of pride and resig-
nation and séys, “Why, I'm earning a livifig to take'care of my wife and
children.” Moving to the third worker, our questioner asks, “And what
. are you doing?” The third stonecutter looks up, his face shining, and
‘says with reverence, “I'm building a cathedral!” (dedication to a higher
purpose). | | .. o
The meaning we give to an action comes from within us, not by the
action. Like the first stonecutter, we have the choice of denying that
our actions-have any meaning beyond the physical reality. of what we.
are doing. Like the second, we can absorb the meanings that our cul-
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ture ascrib‘esv to our actions. Supporting & family is a ,Cﬁlturally ac-
: Ace:pt.ed purpose. So are. getting an education, getting married and ’
hawng child;cen, creating a successful business, discovering the’ cure
for a disease, winning honors . . . the list goes on. Unexamined, these
C‘arg am.ount to life bn automatic pilot. Examined, they can givle your
life radlfance and clarity. Only you'kﬁaw. The third stonecutter’s an- |
SWGF polnts to-another level of meaning and purp’ose'—livirig our high-
est.ideals, dedicating ourselves to something beyond ourApersonal
gratification, that leaves a legacy for genérations to come, that seems
noble and worthy of our steadfast devotion. , | H
'Peoplle of;en have a sense of purpose about fnaking their commﬁ-
nity or the world a better place—perhaps hélping solve probleins of.
hunge'r, homelessness, abusive family relationships, global warming. -
‘Sometimes a p\ersqn’s purpose is to embody certain’ qualities,- such aé .
lfwe, peace or nonviolence. In this sense, pufpose is about our exten-
sion of ourselves out into the world. There is also a sense in which -

“. ) 7 .
ur o . . 8 a ” . :
purpose™ 1s generic. Beyond “my” purpose, many believe there is

the” purpose. Many religions and creeds teach that there is a core of

goo@css within each of us, an ability to know right from wrong and
a desire to “do the right thing.” While every culture may have a differ-
ent’deﬁnjtion of the good, the true and the 'beautifﬁl, nearly all cul-
tures hono;, the individuals who embody those ideals.

How Do We Find Our Purpose? ‘ P

'. J oapna Macy, an educator, ecologist and author, has sﬁggeéted three
d;rectmns in vyhich to.Jook for your own pur«p(bse.r2

1. Work with your passion, on projects you care deeply about. What -
was your dream before you stopped dreaming? -What's the work you
would do-even if you. weren’t paid to do it? You're n‘otv looking for
those superficial preferences depicted on bumi)er"stickérs like “1'd
;ather be surﬁng.” You're looking for something you’d gladiy,noiholds- '
Y;a)llrlrfﬁfzould give your life zo, not,some{thing you use to get away from -

»2. Work with your pain, with people whose pain.touches your heart.
Ha\‘/e you ”be'en‘there $O you know how it feels”f—in grief, sorrow, dé:
sp'alr, hunger, terror? Can you offer others the wisdom and corfl,pas-
sion you gained from this experience? Is there an aspect of suffering in

.the world that calls you to action? If you are in such pain that you've
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lost touch with your ability to help others, then now is the perfect time
to extend your hand to others in pain. It's healing. S
3. Work with what is at hand, with the opportunities that arise daily

fdr‘responding to the simple needs of others. Finding your purpose has

often been equated with discovering the perfect job or service project

that will galvanize you to be as saintly as Mother. Teresa. This sugges-

tion to work with what's at hand is a reminder that in an intercon--
nected world all acts of service contribute to the-good.of the whole. If
f you remember that there is no single act of’ greatnéss, just a series of
small acts done with great passion or great love, then in doing what
you see needs to be done—taking dinner to a-sick neighbor, helping a’

child learn to read, writing a letter to the editor of your newspaper,
. . being an advocate for the homeless in your city—you will discover a
L life filled with the experience of having a purpose worth living for.
Passion, pain, what's at hand—these are doorways into finding a
;' purpose beyond material acquisition. - :

Measuring Our Movement Toward Purpose .

Once again, go back to the'questions at the beginning of this chap-
ter. What have you always wanted to do that you haven’t done yet?
What brings you the most fulfillment? Your musings in response to
‘? these questions will also provide clues to your purpose. -

Take a few minutes right now to write down your purpose in life. It
may have nothing to do with how you now spend your time. It'may
© or maymot seem significant to others. It may not even be very clear for
-you yet. Just do the best you can. Use this stated purpose to measure
your éctiohs. If over time you see your purpose changing, that's fine;
simply write what life purpose now ‘means to you and use this new
statement of purpose as your measuring stick. .
However you define your purpose, you'll néed a way to measure
your results, some feedback to tell you if you are on,track. Often we
measure how we are doing in fulfilling our purpose by material suc-
cess, or by professional or community recognition. - v

v

There is another, more accurate, measure of whether-you are Jiving
your purpose—one that goes beyond material success and beyond re-
wards and recognition. It is your answer to the question “Is this ex-
‘penditure of life energy in alignment with my values and life purpose?”
Asking this question faithfully—every month, for every cate gory—will
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nudge you toward clarifying your values, livirig in alignment Wit}.l‘
your stgted| purpose and deﬁnihg further your true‘purpose in life.
George Bernard Shaw, so the story goes, once said to a society ma-
tron, “Madam, I'll wager you would go to bed with me for five pounds.”
. She was instvantly"in‘dignan‘t._ How could he think such a thing? H.e‘
paused as if thinking and asked, “What if I offered you one hundred
Ehousand pounds_?” She hesitated—and her silence gave her aWay
“So0,” 'Shaw said, “we aren’t arguihg about the act, but merely aboﬁé
the price.” Money is an extremely compelling'meaéure for all of us—
even those dedicated to lofty ends. : '
Another way to measufe your movement toward your purpose is '
thrqugh the Purpose-in-Life Test, based on the work: of Viktor Frankl
Having survived the Nazi death camps, Frankl observed that there vvas.
a factor beyond intellect or psychology that allowed some people to .

retain their humanity in inhumane circumstances. This factor, he con-

cl.uded, was “meaning” (or purpose)—a capacity to find, through deep
dllalogue with one’s conscience, a positive significance in the events of
| one"s life. The will to have meaning and purpose in life, he said is éu—
perior to the will to have power or the will to find pleasufe. Iéldeed'
these latter drives take over when the>v‘v‘ill to find meaning has beer;
th?varted. Frankl also observed that “being human méans relating and
being directed to something or someone other than oneself.”? Gcﬁng‘ :
thr;;ugh(’ithe questionnaire in‘Figur_e 4-2, which is based on Frankl’s
profound work, will assist i ] vemen ‘
et yourlﬁfe.‘l : you in your ovm movement tovva_;d mean-

To tally your score, add the numbers circled. If you were below 92
you probably lack meaning and purpose in life; if you were in the 92
to 112 range your sense of purpose is indecisiVe or hazy; and if YOﬁr
score was greater than 112 you have a clear purpose. How did you do?
Rémember that asking the question “Is this expenditure in ah"gnmen.t
Wth my purpose?” will help you in defining and putting‘ together the
building blocks to your sense of purpose. ‘

Take time to make some notes. And perhaps read Frankl’s moving
book, Man's Search for Meaning. [ ' e i}

Returning to Integrity ‘ Co
- Back ,1;:0 t_h.e second question in Step 4: “Is this ‘eXp.enditu're of life
energy in alignment with my values and life purpose?” Now that



122 -2 Your Money or Your Life

FIGURE 4-2 .
Puifpose—‘in-Life Test

For edch of the foll‘owirig statements, circle the number that would be most

nearly true for you. Note that the numbers always extend from one extreme
feeling to its opposite kind of feeling. “‘Neutral” implies no judgmmt either
way; try to use this rating as little as possible.

1.
2.

3,

4,

5.

6. If | could choose, | would:

7.

8.

1.

12.

I am usually:

Life to me seems:

in life | have:

My personal existence is:

Every day is:

After retiring, | would:

In cchiéving life goals
| have: ’

. My life is:

. I 4 should die today,

J would feel that my life

‘has been:

In‘thinking of my life, {:

As 'l view the world in

. relation to my life, the

world:

. lama:

. Concerning man’s

freedom to make his -
own choices, | believe
man is:

T.

2

10.

13.

1 2 3

completely

bored .
6 5

always

exciting L

1. 2 3

no goals-or

aims ot afl

1 2 3

ulterly meaningless,
without purpose *

6 5
consiantly .
new
1 2 3

prefer never to
have been born
7 [ 5

do some of the exciting

- things | hove always = .

wanted o da

1 2 3
maode no progress
whatevet

1 2 3
empty, filled .
only with despair

7 .6 5

very worthwhile
) b

1 2 3
. often wonder
why | exist
1 2 3
_completely

confuses me

T2 3
- very irresponsible
person

7 6. 5

obsolutely free to

meke ol life choices ;

4 5

(neutral)

(neutral)

4 5

{nevtral)

4 5

{neviral)

4 3

(nevtral}

4 5-

{neutral)

{neutrol)

4 - 3

£ 5

{neutral}

4 -

(neutral)

5

4. 3

(nevtral)

4

(neutral)

{nevtral),

4

{neutrol}

4

{neutrat)

5

5

5

3

6

exuberant,
enthusiashic

completely

" routine

very clear goals
and aims

7 .
very purposeful
and meaningful

1

exactly the same

7 .
like nine mare lives -
just like this one

]
loaf completely the
rest of my life

7 .
progressed to complele
fulfiliment

7

running over with
exciting good things

completely worthless

always see a reason
for my being here

7

fits meaningfully
with my life

7

very responsible -
person

completoly bound by
limitotions of heredity
and environment
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15. With regard to death,

5. 7 6 -5 4. 3 2 1
| am:

prepared ond | < iR
unafeaid

prepared and
frightened

1601 2 3 4 5 g .7
. thought of it (neutral)
seriously as o.way out

16. With regard to suicide,
| have: ‘ socond .r;:r::ghf
7. 7 6 5. 4 3 92 7

very grea! - R {neuviral) practically none

17. | regard my'ability to
find meaning, purpose
or mission.in life as:

18. My life is: 87 6 5 4 3 2
o . in'my honds and ‘ (ngulrol)

out of my honds
Lom in control of it

. . and controlled by
. : R external foctors
19. Facing my daily tasks is: ~ 19. 7 4 . 5 4. 3 2 1 '

) a sovrce of {revfral) @ poinful
By pleasure and . . and boring
. satisfaction ’ -experience
20. 1 have discovered: 20. 1 2.3 4 5 6. .7

no mission.or {neutral)

clear-cul goals and a
purpese in life . N

satistying life purpose

Copyrigﬁt held by Psychomefri'c"Afﬁl icfés, Box 8b7, Murphreesboro, TN 37133, Permission
must be granted o use this fest. ‘ . :

you've taken a deeper look at values and purpose, ask this .question
-again. Ask without criticism or. self-condemnation, bﬁt,honestly- and -
dispassionately. Look at the way you previdusly rated your expendi-
tures. Do you still agree? Change your answers if your evaluation of a.
particular category is now different. L -
You now have a black-and-white map of your spending patterns
and their relationship to your defined values and purpose. You may
see gaps betWeenyo‘ur statement of purpose and your expression of
It—gaps that you were unaware of before. To return to'integrity (align-
ment-of your actions with yQur‘ values), you can. either adjust your'
spending or adjust your purpose. Indeed, this question is your primary -
tool for achieving FI in the sense of Financial Integrity. Chatles Givens
makes. this same point in his book Financial Self;Defense: ' '

-When your actions are out of alignment with your-values, -
you can experience fear, guilt, frustration and emotional im-
balance: Fortunately, you can get rid of those negative, un-
wanted feelings. You can either: .
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with your values, or

1. Change your actions to ahgn
with your actions.”

2. Change your Values to align

'QUESTION 3: HOW MIGHT THIS EXPENDITURE
- CHANGE IF 1 DIDN'T HAVE TO WORK
FOR A LIVING?

Use this questlon to. evaluate how much your job costs you,
and to begin to focus more clearly on your -life apart from work.
Ask yourself «Which expenses would decrease and Wthh”eX-
penses would disappear if I dldn’t go te work every day?”
the third row under your expense categories mark a — (or down
arrow) if you think this expense would decrease, a + (or up ar-
 row) if it would increase ora 0 if it would probably‘remam un-
changed. If you can come up with an estimated- dollar figure,
write itin a separate hne on, the Monthly Tabulation.

ossxb111ty of a hfestyle in which you don’t

. This question opens the p
have 'to reportto a job week in, -week out. What wwould your life be like
k? What ex-

if you didn't work for money forty or more hours a wee
penses might’ disappear? If you didn’t hiave to work for money. would
you buy more clothes? Fewer clothes? Burn more gas? Less gas? Sell
your car entirely? Move to a cheaper house farther from a center of
commerce? Would you have higher or lower medical bills (insurance
‘costs might go up. but illnesses down)? Would you still take weekend
breaks in hotels? Would your travel expenses go up or down? Would
your gazingus-pin purchases increase or'decrease? What do you now
spend to simply compernsate for doing a job that claims themajonty of
your waking hours? \
As you ask yourself this quesuon over tlme you may find yourself
© o coming to a startling conclusion. If you weren't trying to fit your round
- peg into a square hole all the time, life could be a whole lot cheaper!
"Because your days are consumed by your job, you need money to
handle every othex aspect of your life—from-day care to home repalr,
~from entertamment to being listened to with compassion.
Here's a riddle: Who is more ﬁnanc1a11y 1ndependent——someone
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who-can ﬁX a leaky faucet or someone who must pay another person
to fix it? : :

' In many ways we have actually become more ﬁnancxally dependent
How many times have you been stymied by a modern convenience
that won't work? When you try to get it repaired locally, you're told to
send it back to the factory. Postage alone is more than it would cost to
replace it. You'd fix it yourself, but how? Isn't needing money to make
it through life actually a form of dependence? If that is so, then asking
the question “What would this expenchture look like if I had the time
and skills to maintain my possessions myself?” will lead you toward’

. less dependence on money to fill your needs. .

ASSESSING THE THREE QUESTIONS

Now take a look at your tabulation sheet. Find all of your -
marks (or downarrows).Note which subcategories didn’t meet
your criterion for Question 1—you did not receive fulfillment
in proportwn to the amount of life energy spent. Which ones
didn’t measure up on Question 2—this expendlture wasnot in
alignment with your values and life purpose? And which ones |
are expenses that would change s1gn1ﬁcant1y if you didn’t have
to “malke a dymg””’ Now look at your list. Do you see any pat-
terns? What have you learned about yourself? Don’t punish
yourself and don’t resolve to “do better next month.”. (Re-
member, this is not a budget!) Simply use this mformatlon and
any insights youw've gained to assist in clarifying your Values
and purpose Remember No shame, no blame

Lets go back to the monthly tabulations we looked at in Chapter 3
arid see how Rosemary and Lou and Steve did these evaluations.

. Rosemary’s is fairly straightforward. While she didn't choose to esti-
mate how much she would be spendingin each category if she stopped
working for a living, the categories she thinks Would go down provide
some food for thought. Lou and Steve’s chart is partlcularly 1nterest1ng '
because they came up with some ‘novel adaptations and 1nterpreta~
_tions. The first thing you’ll notice is that Lou and Steve added a fourth
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question: “Is this level of expenditure helpful to the planet?” What
would change in your own spendmg patterns if you were to ask your—
self this question? - e
The other twist you'll notice'is that their figure for charitable contri-
butions post-FI (when they are financially self-suificient and no longer
working for pay) is the same as their post- -FI income. Lou and Steve
recognize that once they are free of paid employment they will be able
“to volunteer full-time to causes they care about. Instead of giving to-
ken donations each month, they will be able to give themselves. Their
- lives will be their charitable contribution. o '
Now,take a look at how Kees and Helen K. estimated what their ex-
penses would be once their kids had graduated from high school, leav-
ing them free to do community service projects together. In Figure 4-5
they compare their Year 1 average monthly expenses in each category
with their projected expenses in Year 5. They arrived at these figures
after several years of tracking expenses‘and asking the three questions.
The Year 5 estimates are #ot a budget. They are experientially derived
from months of tracking and evaluating the real cost of a fulfilling life.
“You don’t have to know precisely what you would do if you didn't
have: a job. You.don't even have to want to do anything other thz/m
your job. You just need to ask the question of each expense category:
How would expenditures in this category change if I didn’t have to
vvork for a living? Remember: No shame, no blame. You aren’t violat-
- ing your commitment to your professmn by asking that question. Nor
are you expressing disloyalty to your boss or dissatisfaction with your
job by considering how you might spend your ‘money if you were do-
ing something else. If you love your job, the simple monthly exercise
of asklng this questlon will only increase your job satisfaction because
you will increase your certamty that you are there by ch01ce

- IMPLICATIONS OF THIS STEP

Step 4 is the heart of this program. -Don't worry if your life purpose
or yourinternal yardstick is not crystal-clear. For some individuals this
program has been the process by which they defined their values and

" purpose. The very process of asking and answering the three questions
month in.and month out will clarify and deepen your understanding

Month: __january

Actudl Hourly Wage: _$10.46

Total Hours of
Expenses Dcﬁlg s Lifeog:-lse?gy Fulfillment | Alignment | - After Fi

Rent 310.00 30 0 0. 0

Natural gas . ' .

Electricily 21.70 2 - 0 0 0

Combined utilities B - .
. |_Phone 577 6 0 0 0-

Household 2939 2.8 0 0 0

Groceries 85.25 8 0 o 0

Treats 3.44 3 0 0 i)

Ealing out 6.03 Ke) 0 0. - 0

Alcohel - 6.57 e -0 0 0

36

Gasoline/oil 37.88 - - -
Car repair/maintenance | . .

Carinsurance/| registration 248.47 24 . 0 - 0
Parking 40 0 0 0

Bus/ferry

Health insurance

55.89

0 0 0
H;olth products ) o
Health services 775 -7 0 0 0
Hygiene - ) ]
Beauty 1318 | - 1.3 0 0 0
Clothing, necessary 10.74 1 0 -0 0
Clothing, unnecessary 2.4 - — -

Entertoinment

25.45

Aesthetics

Gilts/cards

18.60

Books/magazines

Personal growth *

2511

Postage -

315

Office supplies

Photocopy

Donations

Bank chorges

Miscellaneous

.62

loan' payments .

7800 -

TOTAL

99339

°  FIGURE 4-3 |
Rosemary’s M(_)nthly Tabulation of Expenses— '
" with the Three Questions
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- ; STEVE AND LOU—RECEIPTS AND DISBURSEMENTS

| C For the month of __August . ;
| ’ o - L : ' Fl Question 3 B
. RECEIPTS Steve lou . Total . [ - Total/Ft Fl Question 1: Afe you receiving
U : : Stove’s business Income T N value commensurale with the:fife
| ) - Stove's net paycheck Ti02.27 — 110997 1505 energy units Ih\s*expenditure.cosls?
: 'l‘;“'sbb‘}’ﬂ"ess diow ) - 334125 3341.25 - H Qu%slion 2 ‘l(s this level Ef
] } - isability income - 5AT50 - - 57 - expenditure in eeping with your
| i i : . 1.50 : Y .
: , - ?o’i's’;?uc:d“;ed o e - .- life purpose? ]
‘ ) Inferest income [MSFCU} 84 84 _ - . Fi Question 4: Is this level of
: . men‘cfis (%clverl] » . L2 - E - expenditure helpful to the planefé.
’ Mocfmeons eceips N - ) Steve and lov dollars per hr: $6.35
P — g - ! FI,Quesﬁéris
R _ Totol receipts for the month 1343.7. 7 334209 | 468586 2438 | Fllife . -Steve lou
DISBURSEMENTS - ‘ - ° Unis 1 2.4 1 2 4
“Steve’s busingss expenses N o ’ thous) )
" Dues and subscriplions - S
loundry - o 2512 : 2512 1 - 0 2.5 ol -ffojolo
Ads ond promotion 2737 2737 | = Q 2.7 “lol=-}1010;0
Educgiion ‘ ' — . -
Telephone - e
R . Total business expenses 52.4 .7 G24D [€D) (€] K
Auvtos—Steve : I 42721 4272} 0 427 41.8 0jojoll 01010
Auvlo excise lax—Steve . ¥ - .
Bank sesvice chiarges i 427 427 10O 3 0.4 +lololft+]OfO
Charitable contributions 16.00 395 | - 1925 1+ 38 .. 1~ 19 —Jot el ~1 -1 +
Contribs.~nondeduciible . 56,35 5635 L= Q 5.5 -l=1 = =
Ciothing v — - - :
Medicol /health/counseling_. - 22540 "1 22540 - 210 22.0 -1 - = -
- Dues and publications _48.25 60665 11420 [ N 1 1 11.2 olotofl-1-10
Film ond processing . : -
Garden supplies. .
Giffs to be given- 5475 27370 32845 1 - 80 32.1 —i-t 1ol -{-
G{oceﬁes/?ood at home .. - 2010 10290 193.00 0 jo3 1189 0lo]ojfolO0]0O
Household—miscellaneous - 6917 128.78 19795 1O 198 194 ojlotojlotot o
House' repairs . L + 165 i :
House building materials -~~~ 42597 | 42597 |- 41.7 0lol -l[0j0l0O
House building labor , : iR . 1 -
House morigage paymenl 131693 131693 - | - 0 128.8 0Lojojflojolo

£
g .

. _ Insuronce: - . :

) Homeowners’ . : . . : ’

: R S e S 4 T O et T HEE
,Q"' i . Tolal insurance. (27]3;) G778 | = TS @;@ otololl - <=1~
= Junk food and lunches . - . | . 4843 48.43 .

. Q Meals out ' 2'7]'75 27'75 —= 0 4.7 - - 1-loflojolo
o=} - Music and home enletainment - 68.43 ° 150.35 218.78 = 10 20.0. IR R B et .
o Movies, concetts, efc. - 9575 55 T0 24 214 L+ l+1 +H0107T0
g msc' itemized deductions ~ 0 2 2.5 010101101040
= M, axpenes ‘ ] R 1YY 54 - o2

R E- Birdseed BE N S : ) ’

. E Bongyeou T
Do - 61.89 "2 - .
= Aannie . S N 61188]? : 0 62 - 6.1 ojolollofolo
§ o Other . - - AL 10 18 18 Toflof[ojolo}lo
Total pét @0 3 ~ - : S—
. g 8 Postage 0-0 el expenses 90 : ‘ GO'OO? Q (€] ()]
& g Student loan payment—Ste 130.88" St - - ‘
a1 m Travel, tolls and parking e : 300 - ]33'88 o 0 12.8 0lolollololo
o o Usilifies: . : * g 01 -3 03 10101080100
? S Hectic - 1736 1736 lo| 7 w7 ol 1 ’
s—propone. 3606 06T Z 1010:0}40p0}
o propal ) . 3606 {0 36 3.5 _lololollo 8 8
5_ g . I‘:i?cﬁag oil’ - : - -
= * Telephone—total - ;
2: Trash collection ) 130.53 140-53 - ﬁ [ P gj T -1olol =10
=3 S Tolol viiiies . — GE08 | Q9190 | (20798 QY[ @D » g
® i Voided checks . . : : ’ - B
§ Unidentified cash ~ : R - i e ) :
-5 : — - I
® -
Q. ‘
TOTAL DISBURSEMENTS, ' "
5 . e ENTS. 64613 -] 399829 .| 464442 |~ | 1827 4543 .
2 lote: Circled numbers ore totals of subcategories; i ine : ‘ - .
?& . different after Fi2; Totol/H = PrOiec!ed-inzsﬁzrf:a Z\;?Sr?;sesl?oﬁ::e}g;!heses represent income;. Fl'Question 3 = How might his expendilure be
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- Average Cost/Month—Actual a \ i ) ‘ ) i .

- A’é;fuol o Projection |  of fulfillment and purpose. Just ask the questions and mark, your re-
“Year 1 : Year 5 i sponses at the bottom of each expense column, using your intuition as
: : — 1 , ' R - | much as your intellect. - ‘ ‘ S ‘ - .

Food o ' L] 82 : 485 {  The nine steps of this program are easy. You don’t have to under-
Restaurant i o2 e 15 B stand them, you just have to do them. In fact, the-people who'get into
Cat ‘L , 8 S— 8 . . ~ the most irouble-making this program work are those who believe
vEIectrici‘ty RS- - 23 , ' 22 they.can skip steps that'they think dbn"; apply to them. If we could
Gas . = ' 2/ ‘ 50 , :make this program any‘shorter, with fewer steps, we would. The fact
cher unhh? (’sewer, vofer, ele) | gg 1 30 o * s, this is the shortcut. We are practical people. We haven't included
'Srriinnfzﬁzzice 3 .MA : - 160~ ' any Windovv-dréssing or arcane wisdom in. here just for the fun of it.
Gorden/ Howers 2 29 - 15 , - The steps of this program work sygergistically, building upon and en-
Clothes : 96 : ' 80 : hancing one another. 8o just relax and do the steps. Over time, amaz-

1 Car: gas/repair | _270.(125 + 145) | 245 ) ing changes will occur—not only in your relationship with money but
Phone - . . . - 76 80 - ' in your relationship with life itself. Here are a few reminders about
Office/printing/ postage- - gg — 2(5) working with Step 410 maximize your benefits. .

Sports - S —— o : . ' ‘
Entertainment 53 e 28 : Information and Awareness, Not Shame or Blame - _
Travel : 83 T ]80 : ' . This is simply an information-gathering process. It is the frst step
Education/books T I]Sgg — 80 . toward reprogramming yourself. Any unconscious, addictive-patterns
(DBIﬂs t-b B ' 212 : 50 1 of spending will be exposed-and identified when you bring them into
‘ Alcl)g\?vclzonncse . ‘ i 243 - 0 the light of honest evaluation and clear, numeric expression. The point
Medical /dental - - 110 | 40‘ : Is not to drive yourself to change through guilt or self-criticism. The -
‘ ,B\enm[(mﬁurro)nce .(]6) — 3 28 : pplint is to adj_ust your spending until you have 0s, or +s in all your
isc. {phofo : 9], S . columns. : : :
Morgage ‘ 56549 | 570 - ¢ S ‘ ' o B
Car insutance , . 233.55 221)2 Valuing Yourself : - C - T
House. insurance _ 461 : 0. A shift ‘will. take place in the realm of values as your hahdling of-
J?W?! msuronc;e ‘}88'01 : 0. » : money increasingly comes into alignment with what reaﬂy matters to
Hso‘;zﬁt;:;ﬁme ]78:62 ' 290 you. In the past we managed to convince ourselves that buying things
Properly fax , 31728 . L 485 for ourselves was an expression of self-esteem. “I deserve the best,” we :
T T e - leamed to think. “No more second-class ,citizenship for me. If I want it,
* TOTAL EXPENSES .| 4,627/mo -~ 3,713/mo ' I'canrhave it—and if I don’t have the money I'll just put it on my credit
) : - - ] card.” Then along comes this process of rethinking your relationship
12 = 55,524/ | with mon_ej}-and with the world, and everything turns upside down.

Income tax not included. - .

“Spending money on myself in ways that might ‘bring superficial hap-
piness but don’t contribute to lasting fulfillment,” you think, “is actu-
ally #ot valuing myself. It's frittering away my precious, one-way life
energy. Who did-I think was going to pay off the credit card, anyway?”

: ~ FIGURE 4-5. B
Kees and’Helen’s Tabulation of Average Monthly Expenses .
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True Financial Intelligence is u‘nde.rStanding' that if you buy now, you
will pay later—with interest. Financial Intelligence is knowing that if

- you spend your life energy on stuff that brings only passing fulﬁllinent

and doesn’t support your values, you end up with less life. }
This step is not about budgeting, not about self-condemnation and

not about depriving yourself. It is about honoring and valuing that '

limited resource called your life energy. It’s about using this high self-
respect to bring about greater fulfillment, greater satisfaction and a

greater sense of wholeness, alignment and integrity. You do this by .

becoming conscious of your unexamined and unrewarding spending
‘patterns—painlessly. ' - o

Integrity and Synérgy1

This step helps you align values and behavior by adjusting one or

the other. Financial Independence is built on Financial Integrity, and
. Financial Integrity is built on alignment of vision and values with ac-
tion. As shocking as it may be to see your unconscious spending pat-
terns materialize as neatly totaled columns of dollars and cents, this
-exacting honesty is essential. People pay thousands of dollars for ther-
apy; workshops and seminars in order to confront their self-defeating
patterns. of thinking and acting. This step allows you to accomplish
that same goal, at no cost and in the pﬁvacy of your own home. When
you can go through this entire process of tabulation and evaluation
with a totally peaceful mind and heart, you will have earned your
black belt in Financial Integrity. - ; j o
Integrity is naturally fulfilling. Alignment of vision, values and
action—whether we are.talkihg about oné pe'rson, a team of people, or
a whole society—fosters a process known as synergy. Synergy is that
state of functioning in which the whole is greater than the sum of
its parts. With synergy, more energy comes out of a system ‘than has

- seemingly been fed in. Synergy is potent. - .

Because we so often work at cross-purposes, within ourselves and:

within our organizations, synergy feels like magic, grace, a miracle. It's
not. Synergy occurs within an individual when all aspects of his or her
nature are aligned and focused in the same direction. If you're a tiger
at work but a mouse at home, s‘omething‘within' you is not aligned.
Your energy will be tied up in a juggling act in which you keep drop-
- ping the balls. But if happiness, clarity and peace characterize all as-
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‘ pects of your life, and what you do is in »alignment with -yotir purpose,
" then you are a potent and fulfilled individual. And that’s made pos'si;
ble- by taking-a few minutes-each month to ask these three quéstions
of each of your spending subcategories.  You will discover what. is
enough at the material leve], and you.will Have an abundan’ée of the -

joy that comles'v from living a life that matters.

Getting to Enough , : o
In Chapter 1 we talked about the Fulﬁl]menf Curve and that inter-
-esting place at the peak of the Fulfillment Curve called "e'nbﬁgh.\” You
have’enqugh for your survival, enough for your comforts and even some
special luxuries, with no excess to burden you unnecessarily. Enough
\is a powerful and free place. A "‘co}nﬁdent and flexible place. And it's a
plgce that you will define for yourself numerically as you follow this
program. Asking the three questions, month in and month out, is the
primary tool for deﬁning, experientially, how much is enough for you.
- Our own experience and that of seminar participants is that “ enough”
has four components, four common qualities: ) '
1. Accountability, knowing how much money is flowing into and
out of your life, is basic Financial Intelligence. Clearly, if you neV‘er‘

know how much you have or where it’s all going, you can never have. , .

enough. .

No matter how much money she made, every imonth Mézrilynn ‘B., a cook'
‘and caterer, was anxious that her money would run out before her'next pay-
check. th'le she always had enough, she never-had enough in her experi-
ence, because she didn't know where she stood. It wasn 't until she started

meticulously keeping track of her money that the fears went away. -

Ri‘ch'and poor alike beneﬁ‘g from accountability. Some people on -
government entitlement programs, from welfare to disability to Social
Secqrity, have enough, and others don’t. The Wall Street‘Journal told
the story of a mother on a $750-a-month welfare income who man-
aged to save $4,500 over four years through care, thrift and prﬂdence.
The explanation was simple. She was saving for her daughter’s cdllege
education, so she made every penny count R

At tbe same time, an advocate for a'homeless family in Los Angeles
told the story of wangling $1,200 out of;the."systein so parents and kids




_ accountability. ,

_ lier, you can never have enough if you are measuring by what others.

3

“ “of getting is giving—and therein lies a secret to fulfillment. Beyond the

'
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alike could get decent clothes and nourishing food. Instead, the father ‘
went out and bought a $1,200 stereo system. He figured everyone had
been through such a bad time they deserved something nice. Many
people go bankrupt and end up on the street in part because they
haven't learned basic principles of money  management—especially.

2. An internal yardstick for fulfiliment. As we pointed out ear-

have or think. .- .

3. A’ purpose in life higher than satisfying your own wants and
desires, because you can never have enough if every desire becomes a
need that must be filled. Desire begets desire. That’s what the astute
potéto-chip company told us when it said, “Bet you can't eat just one.”
If you base your sense of having enough on your wants and desires it
will be, at best, an ephemeral experience. _ ‘

.~ What is a purpose higher than getting what we want? The opposite

point of enough, we achieve happiness by exercising our capacity to
give. If you have a purpose for your life that is'higher than getting
more and getting ahead, your energies will be focused on fulfilling
that purpose—whether it is loving your family, serving on the school
board, creating art, pruning your ego so your light can shine through
or working for-.peace. When you are no longer defining your worth in
“dollars and cents you can get off the futile and endless money-go-
round where your lif¢ was about trying to get ahead of the person in
front of you. " ' S
4. Responsibility, a sense of how your life fits with your commu-
nity and with the needs of the world. If we don’t give a hoot about
“anyone but ourselves, we can never have enough until we have it all.
Within the word “responsibility” is the key to why it’s an essential part
of having enough. Break it down and you see it contains “response”
and “able.” If you are going thr,ough‘ life robotically, following patterns
laid down by genetics, parents or society, you can react but not respond.
To respond you must be conscious that you have a choice, that you
can select your response. If you are responsible, you can choose when
- to stop. If you are not “response-able,” you stop only when an external
barrier is put up—be it the size of your stomach, the size of your credit
limit or the limit of the law. With “response-ability” we can choose our

" our neighbors. Initially, respohsibﬂity is about
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- limits and maintain a sense of balahcé, both within 6ﬁrselves and with
. / identifying when you
have en'o_l.zgh a;md stopping there—for your own Well—being. Ultimétely
.respon51b111ty is about.everyone in the world having enough, andvﬁnd:
Ing ways for-all of us to get there-—for-the well-being of the earth: We V
become response-able to life itself. o o :

\ Le‘;’s ;ry to imagine for a moment a world-in which e"/eryone had
enough-—enough for his ‘or her survival, enough for. comforts and.

even enough extra for those 4spe.cia1 times that represent real plea-

sure. S
'We: began‘this. chapter talkingabou't our personal dreams‘ancvl about -
: ahg(mng our earning and spending with our values and our sense of
purpose. The dream of “everyone having ehough” has been with us as
_a species for thousands of years, yet has nevér'been‘vfﬁlﬁlléd. "
Following the steps of 'this program, doing- ydur‘ tracking and ‘
Monthly Tabulation and asking yourself the three questions will be-'
come so simple, so'much second nature, that you-might wonder what
would happen if everyone who's living on “more than enough” did it
The dream of a sustairiable world might begin to séem'quite possible 1f
v.vhat wasn't ggeded, the clutter of life, faded away. Does this sound
;ﬂ(e an impossible dream? Perhaps . . . but if you agree with Viktor
a;j,?ilflldt.hat we each pf)ssess a-v_vﬂl to have meaning, Fhen pqss‘ibﬂiﬁes‘
Alld the Tao Te Ching, the ancient Chinese book
vthlS way: “He who knows he has enough is rich.”

'

of wisdom, puts it

SUMMARY OF STEP4 = ' T

1. qf each spending subcategory in yoﬁr Monthly Tabula-

tion ask Question 1: “Did I receive fulfillment, satisfaction

and value in proportion to life en»ergy' spent?” Mark Your
answer with a + (or an up arrow), a - (or a down arrdw) -
orao. S ’ R
. Of eacI} spending subbategory in your Monthly Tabulation.
ask Question 2: “Is this expenditure of life energy in align-
ment with my values and life purpose?” Mark your ains'wef

‘with a + (or an up arrow), a - (or a down arrow), or a 0.




